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Look at the detail in the soap bubbles, the 
highlights on the hair, the features of the child's 
face. You see them all sharp, clear and realistic 

when scenes like this are projected with the 
RCA 400." 

omparison tests ot projec ted screen images 
for detail, contrast, brilliance and depth 
with other projectors have proved that the 
RCA “400” is the finest 16mm projector money 

can buy 

Compare the RCA “400” on sound reproduc. 
tion. You'll hear vores, music, and sound 
effects reproduced with the dramatic realism 
of theatre-like sound. Compare the RCA “400” 


YOU GET THE MOST OUT OF YOUR 16mm 
FILMS when they are projected with the 


for simplicity of threading, for ease of opera- 
tion, for dependability. 

Make this convincing test—before deciding 
on a 16mm sound projector. Ask your RCA 
visual products dealer to let you see and hear 
one of your own 16mm sound films demon- 
trated with the RCA "400". Send for illus- 
trated literature and the name of nearest dealer. 


Write Department I7E 


aca “400” The only single-case standard 
16mm sound projector of fully professsonal quality 
RCA “400” SENIOR. Provides theatre-quality reproduc- 
tron of [6mm sound and pictures for larger audiences, 
auditerimms or larger rooms. 


VISUAL PROOUCTS 


RADIO CORPORATION of AMERICA 


SNGINEERING PRODUCTS DEPARTMENT. CAMDEN. H.J. 


in Coneda: RCA VICTOR Company Limited, Meontreei 
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AND THEY LIKE IT... 


F you're in the market for motion pictures, slidefilms or other 
forms of visual aids, we suggest you ask our clients why 
they prefer our service to that of others. 


None of these clients chose Caravel solely on a price basis. 
Many of them—particularly those who had dealt with Caravel 
on previous occasions—said, “Here's what we've set aside for 
a program; if you think it’s enough for what we've got to do, 
go ahead!” 


There are many factors involved in selecting a producer. 
Chief of these, we submit, is the ability and unflagging de- 
termination on the part of the producer to deliver UTMOST 
VALUE. 


SREAIN WE SAY VO asa, OUR CLLEN TG 


| If you want proof that Caravel Plans get results, check with American Bible Society * American Can Company * Associated 


Merchandising Corporation © The Bates Manufacturing Company © The Bell System * Black & Decker Manufacturing Company ° 
Godfrey L. Cabot, Inc. © Cluett, Peabody & Company, Inc. « Continental Baking Company, Inc. ¢ Ethyl Corporation * The Fuller 
Brush Company « The General Fireproofing Company * General Foods Corporation « Hart Schaffner & Morx » Kenwood Mills « 
Michigan Bell Telephone Company « Mohawk Carpet Mills Inc. * National Lutheran Council ¢ Northern Baptist Convention The Pure 
Oil Company * Raybestos-Manhattan, Inc. « Rheem Manufacturing Company ¢ Royal Typewriter Company, Inc. « Socony-Vacuum 
Oil Company, Inc. ¢ Standard Brands, inc. « Towmotor Corporation * Truscon Steel Company © or any other Caravel client. 


CARAVEL MS, INC. 


DETROIT, 1336 BOOK BUILDING, TEL. WOODWARD. le” NEW YORK, 730 FIFTH AVENUE. TEL. CIRCLE. 7-8111 
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Camera COR PORATION 
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In the long run... 


always 


Gell Howell / 


For simplicity, dependability . . . for long 
years of hard use it’s B&H precision motion 


picture equipment. 


Yes, Bell & Howell products are designed 
to meet every commercial and industrial 
need. That means they must be easy to han- 
dle and operate . . . give top performance 


for a lifetime. 


You can count on it... they will!* 


* Guaronteed for life. During life of product, 
any defects in workmanship or materia! will 
be remedied free (except transportation). 


Single-Case Filmoseund. 
projector shows sound or 
silent filma, still picture and 
reverse. Light, compact 

everything in one case for 
convenient carrying and 
storage. Built-in 6-ineh 
speaker operates within the 
case or removed from it. 
Larger, separate speakers 
available for single or mul- 
tiple use. $399.50 rs 


70-DA Cemere. limm 
turret-type with vari- 
able viewfinder match- 
ing lens in use. Seven 
speeds. With 1° (/19 
lens only, $307.20 


Has same outstanding fea- 
tures as the Single-Case 
Fil d, but is designed 
for larger audiences. §-inch, 
12-inch or large power 
speaker available as desired. 
With 8-inch speaker, $474.50 


Filmoerc 16mm Sound Projector. 
High-intensity are illumina- 
tion for sound film projec- 
tion in largest auditoriums 
and outdoors. With cabinet- 


Aute Master Cam- 
ere. Magazine loading. 
Three-lens turret head 
with automatically 
matching viewfinders. 
With 1” £/25 lens only, 


Avte Loed lémm Camera 
Five speeds including 
slow motion. Quick 
magazine loacing Fast 
1/25 lens. Most compact 


of all lémm cameras. 


type rollaway base, $2250 
Other lower priced models 
available. 


$222.50 


Sharper pictures 
than ever before! 


The new Super Proval lens 
with built-in field corrector 
keeps picture edges clean 
and clear...gives far greater 
sharpness than ever before. 
Featured on all new Bell & 
Howell 16mm projectors, 
except the Filmoarc. Also 
fits many older B&H projec- 
tors. Write for information. 


foten 35mm Still Camere. Ready for 
action after every shot. No knobs to 
turn. Sequence of shots, too—up to 6 
per second. Unequalled T22 (f/2) 
Cooke-Amotal lens calibrated in T- 
stops. 498 


Due-Mester Slide Projector, Brightest 
of all 300-watt slide projectors. Easy 
loading, high definit steady pro- 
jection. $96.50 


You buy for a lifetime when you buy Bell b Howell 
4 


7108 McCormick Road, Chicago 45 
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National Busines Journal of Audio-Visual Communications 
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Trends in the News of Business 
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Santord Carpet Co. Presbyterian Board, Lutheran World 
Nction, Norfolk & Western Railroad: Pan American World 


International Acetylene Association, Sun Onl 


Company Pictures Reviewed in Detail r+ 4 
The Notes on New | 
the Index of Sponsored Filme: Part 25 
Willye(iverland Teams Up tor the Buyers Market 
They Call Him “Producer's Producer 


Pavt four of the Meet the Producers” Series) 


tn the Piture Parade Pu tures af the Month 
in the News 
Capital Cammentary: by Correspondent Roberta Cook 7 
Pxccutive 
Peopl Who Make Pictures i! 
New Products Audie Visual Equipment liens 


Pros Tee oF Viewat Boucation Deaters 


Featured Editorial Events in This Issue 


tw of cur coments on thes closes 
the important role of the suche and visual tools as thew are 
tity wih applied sales Several hew tea 
tures supply useful data on that subject and we report in great 
detail on the program of Motors 
Practically all the tools are at work in this comprehensive 
training activety tow Willys’ distributors and dealer 
The young executive whose primary concern is then planning 
pre sme? of thos arth ts Pat ! SUTTON 
ilivector of sales traming for Willys. Mr. Sutton’s experene 
cludes a similar post at 
Reo Motors love where bre 
handled Reos hist postwar 


Pact SoTTON 


program TS, and visual 
training awsignments at fam 
Handy Wilding, Visual 
lramimng Corporation, and 
the Dexige Division of Chrys 
cr, As @ warteme staff mem 
ber of the Overseas Branch, 
Other of War Intormation 
he supervise d photographic 
exhibits. \ University of Wis 


comin graduate, he has also 


instructed in Journalism at 
Miuhman Neate We are im 
debted tor hus cooperation on 


formulating this report 


ECA Film Request 


With the Offxe of Technical 
Services, | S. Department of 
Commerce, acting in the capacity 
of agency for screen 
ing and procurement of sponsared 
and nonspomered training 
to aid the European Recovery 
Program, a formal request is being 
addressed to all concerns and pro 
ducers having sah material of 
value to Marshall Plan countries 
For example, materials han 
dling fies can aid industry abroad 
in this critical area just as other 
humireds of tithes on machine 
shop supervision, safety, 
«heduling, incentive plans, et 
can aid in relieving the urgent task 
of increasing productivity abroad 
All sponsors and produce rs hav 
ing material of this type are urged 
to write the Offee of Technical 
Services in Washington for com 
plete details and screening af 
rangements. The following exclu 
sive statement to Bosiness 
will provide further data 
Text of Official Statement: 
Provision of non-confidential 
technical information, in the 
form of visual aids, for the coun 
tries participating in the Euro 
pean Recovery Program was re 
cently announced in Washington 
Technical assistance to ECA 
countries has been an integral part 
of the U. S. program from the 
viart, because European recovery 
will be que ker and less costly to 
this country if uptodate indus 
trial methods and techniques ar 
vlopied abroad. The new action 
on vistial aids thus supplements 
tlready-cxisting programs for the 
interchange of technical personnel! 
with arrangements for the furnish 
ing of visual information 
GOVERNMENT PRocuReMENT Alp 
Technical and motion 
picture films of the type used so 
successiully in the United States 
will serve a vital purpose abroad 
on the development and extension 
of better methods. Government 
procurement of these films will 
overcome the difhculty experi 
enced by European industry in 
learning of and securimg such ma 
terials 
Specifically, the ECA has set 
aside a modest fund which will be 
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used by the Office of Technical 
Services of the U. 5S. Department 
of Commerce to turnish films in 
accordance with the specific needs 
of the Marshall Plan countries. 
The films will be shown before 


representatives of industry, labor, 


and government in the following 
Marshall Plan countries: Austria, 
Belgium and Luxembourg, Den 
mark, France, The Federal Re 
public of Germany, Greece, Lre 
land, Italy, The Netherlands, Nor- 
way, Portugal, Sweden, Switzer 
land, Turkey, and the United 
Kingdom. Types of films to be 
selected are 


1. Those dealing with improve 
ment of work methods (for exam- 
ple, working processes “before” 


and “after”). These films are de 


signed to increase productivity and 


are applicable to a broad range 


of industrial and commercial ac- 
tivity 


2. Informational hims explain 


ing that high production is neces 


sary to raise the standard of living. 


$. Films showing increased pro 


ductivity brought about by using 


better material and equipment 


1. Films to train workers in the 


use of production tools 


Upon approval by ECA in 


Washington of a specific technical 


assistance project” involving the 


furnishing of industrial films, au 
thorization is given to the Office 
of Technical Services to locate, 


select, screen, procure and ship ap 
propriate films. Prints of the 
chosen go to ECA ofhces in Paris 


for a second and final screening 


Sponsor's Name INCLUDED 


For films finally accepted in 


Paris, ECA funds have been pro 


vided to purchase duplicate orig 


inals, dub in foreign language nar 


ration, and produce prints for dis 


tribution abroad. The name of 


the sponsor of a him will be cn 


culated on the leader 


The present project has been re 


lated to the broader program of 


the International Motion Picture 
Division of the Department of 
State, which is charged with pro 


viding films for the U.S. Informa 


tion Service throughout the world. 
The films selected by the Othce of 
Technical Services for the Euro 


pean Cooperation Administration 


will be shown to industrial audi 


ences not ordinarily reached under 
the State Department program. @ 


ne published May 18, 1960. times 


Ceetin, Editor and Publieher. In 


years | domest> and £7.00 foreign 
post office at C ao. Ulineis, ander 
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Si is a skill that must be learned, and more 
and more sales managers tell us here at Wilding that the quickest, 
most economical and most effective way to teach their personnel 


is by the use of audio-visual media. 


However, a spool of film with a sound track or the print-and- 
pressing of a slidefilm can never guarantee a trained man un- 
less he is prepared by a continuing program with its units varied 


to solve new problems in changing conditions. 


Thousands of salesmen throughout America today are selling 
television and radio sets, tractors and insurance, underwear and 
beer, cheese and clocks, cars and tires—andeach was trained 


under a program written and produced by Wilding, 


May we counsel with you on the possibility of planning a 


training program for your salesmen? 


WILDING 


PICTURE PRODUCTIONS, INC. 


CHICAGO* 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. a 


DETROIT* 
4925 Cadieux Rd, 


CLEVELANTD 
310 Swetland Bldg 


HOLLYWOO 
5981 Venice Blvd 


$T. LOUIS 
4053 Lindell Blvd 


CINCINNATI 
Enquirer Bidg. 
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MOTION PICTURES SLIDEFILMS « TELEVISION PILMS 


Please write for your free AURICON Equipment Catalog 


RCA 


BERNDT-BACH, Inc. 


1387 Beverly Bivd., Les Angeles 36, Calif. 


Garment Workers Union Sponsors a Feature-Length 
Film Now Playing to Paid Admissions in New York 


@ last vear, when the Standard 
Oil Company (NJ) sponsored 
production of the feature-length 
him The Loumana Sory, might 
have seemed an unusual venture 
News reaching us this spring indi 
cates that Esso's gambit might be 
come a full fledged trend towards 
spomored feature hims im com 
mercial movie houses all over the 
country. General Motors is busy 
in Hollywood on a feature point 
ing up the merits of big business 
and the month at the Gotham 
lheatre in New York a new la 
borspomeored picture will open 
playing for paid admissions in 
competiuon with standard enter 
tainment 

With These Hands, produced 
lor the International Ladies Gar 
ment Workers Union AFL, runs 
55 minutes and features a good 
cast headed by Sam Levene and 
Arlene Francis. It was made by 
Promotional Films, Inc. which 
did such a good job two years 
ago on Our Union, made for 
ILGWL's Local 9! (Business 
Scaren, November 1948) 


Orrrarp Tor Crecorr Owners 


David Dubinsky, ILGWU pres 
idem, took the film to Holly. 
wood last month to line up dis 
tribution im theatrical houses. It 
was received by top circu own 
ers with considerable surprise 
\ sample comment was 20th Cen 
tury Fox's Spyros Skouras’ 
mark, “Dave, you're in the wrong 
business-you should be produc 
ing movies. 

Skouras’ comment is not so far 
fetched at that. With These 
Hands is a good movie; it ought 
to receive favorable notices, wide 
spread publicny and do well at 
the box ofhee, Perhaps enough 
to cover the nut and even pro 
duce a profit to plow back into 
more production along the same 
lines 


bs Own Story 


Labor has something to tell 
the American people which top 
union ofhcials, at any rate, feel 
has never been properly done. In 
this film, although the union is 
always the focal point, the hero 
(Sam Levene) ts a very human 
and likeable person. Perhaps for 
the first time, the minds of some 
citizens who see the film in their 
neighborhood theatres may grasp 
an understanding of the striker's 
problems as well as the employ 
er’s, and the long range contribu 


tion of unions to better living con- 
ditions for everyone. 

The AFL. executive committee, 
meeting in Philadelphia early this 
month, were unanimous in praise 
of the ILGWUL effort. This reac 
tion may forecast much increased 
activity in union fim production. 


@ jack Arnold and Lee Good- 
man, co-producers of With These 
Hands, met in the air force dur- 
ing the war and formed Promo- 
tional Films soon afterward. Ar- 
nold, formerly an actor and 
director in some 25 Broadway 
plays, did movie work under Rob- 
ert Flaherty and Frank Capra. 
Goodman, once a concert pianist, 
has done public relations work 
for several large corporations. 

Promotional Films’ Chicken of 
Tomorrow, produced for the 
\ & P, recently won top award 
at the World Poultry Congress 
in Copenhagen. Other recent 
films have been produced for 
Johnson Quality Homes and the 
Jewish Consumptives Relief So- 
ciety 


DuMont Forecasts Wide Expansion 
of TV Audience and Video Stations 
@ Six hundred to a thousand 
television stations, with three out 
of every four families in the na- 
tion owning a TV set within three 
vears after the FCC lifts the 
“freeze.” was forecast by Dr. Al- 
len B. Du Mont, president of the 
Du Mont Laboratories, Inc., in 
an address before the School of 
Journalism at the University of 
Missouri recently. He stated that 
he expects production of TV 
sets to hit the 5,000,000 mark 
this vear with over a hundred 
manufacturers participating. This 
will more than double the pres- 
ent total of video sets in homes 
and public places. 

Illustrating the amazing growth 
of television, Dr. Du Mont listed 
these statistics —at the end of 
the war there were about 6,000 
TV receivers in the U. Ss in 
146, all manufacturers produced 
6.476 sets; in 1947—179,000 sets; 
1948—nearly 1,000,000 sets; 1949 
2,750,000; 1950—an estimated 
5,000,000 

Dr. Du Mont said that there 
is no reason for the FCC to 
“freeze” television while color 
stamlards are being studied. In 
the meantime, 9| of America’s 
largest markets are without TV 
at all, and of the 59 markets 
covered by TV, 39 are serviced 
by only one station. 
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“‘Our Revere Tape Recorder 
proved a wise investment’’ | 


Economical price, thrifty operation... an invaluable teaching aid. 


Revere as the ideal recorder for class- ‘Se 3) 

room use. So simple, even a youngster 
can prepare it for operation in a f 
matter of seconds. And it saves ex- 

penses by giving a full hour’s record- 
ing on one reel of re-usable tape. 
Teachers like it for the excellence of 
its high fidelity sound reproduction, 
and pupils respond to it with gratify- 
ing results. Moreover, Revere’s price is 
well below those of other recorders of 
comparable quality. See your Revere 
dealer, or write and we will arrange 
a free demonstration. 


| 


REVERE CAMERA COMPANY - CHICAGO 16 


Manette 
RECORDER 


$]5950 


Show 16mm educational films at their best with 
Revere SOUND MOVIE PROJECTOR 


Gives you bright, clear screen images and finest ‘““Theatre- fe: 
Tone” sound. Shows silent movies, too. Even youngsters 
can set it up and operate it easily. Slip-over carrying case } 
holds accessories, doubles as speaker to make 

single unit weighing only 33 Ibe. Many $29950 
outstanding features. Priced amazingly low. Complete 
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At PRECISION today 


we're processing the top 
TV-AINESCOPE SHOWS 


of Tomorrow! 


Use our Precision 


experience for your 16 mm. 


television requirements! 


@ Special TV techniques. 


@ Fine grain developing of 


all negatives and prints. 


@ Scientific control in sound 
{ track processing 


ally printed tracks, 


@ Fxpert timing for exposure 
j correction in black & white 


or color 


@ Step printing for highest 
picture quality 


@ Special production effects, 


@ Exclusively designed Maurer 
equipment 


@ Personal service. 


...@ wonder more and more 
of the best 16 mm. films to- 
day are processed at... 


in the Recent News of Business Films 


® June and July are busy months on the him 
user's calendar, opening with the third annual 
Cleveland Film Festival on June 13. Six 
categorics of tiles will be presented at special 
“reening sessions for church, club, and school 
program leaders, busines and industrial exec 
utives and other him users during the one-day 
event which winds up with a presentation of 
awards at a dinner mecting 

Sponsored by the Cleveland Film Council, 
this event attracts some hundreds of Midwest 
ern leaders and draws favorable national pub- 
heity to the films which its audience-juries 
select, Elizabeth Hunady of the Cleveland 
Public Library's film bureau is in charge of 
general program arrangements 
® The National Audio-Visual Convention, 
jointly spomsored this year by five national a-+ 
groups, will open July 28 at Chicago's Hotel 
Sherman. Pre-convention activities feature the 
second annual meeting of state audio-visual 
directors on July 26 and 27. Educational Filrm 
Library Association members will meet on Fri 
day and Saturday, July 28 and 29 and Sunday, 
July 30, will be devoted to the Film Council 
of America 

The NAVA Trade Show, sponsored by the 
National Audio Visual Association, opens Sun 
day, July 30, at | pom, with more than a hun 
dred exhibits of equipment and materials. The 
show will comtinue four days, closing Wednes- 
day, August 2. Complete convention details 
will be given in our next issue 


® The Edinburgh International Film Fes- 
tival will be held in its uraditional Scottish 
halls trom August 20 to September 10. Rona 
Inch Morrison at Film House, 6 Hill Street, 
Edinburgh, Scotland invites nominations of 
films of the “realist, documentary, and experi 
mental type” as well as your personal visit. 


WE'RE SEEKING 
A FILM SALESMAN... 


who is selling successfully right now 
but who wishes afhliation wih a quality 
studio producing tops in slidehims, mo 
tron pictures, TV 


Write in confidence, giving full facts of 
sales ability. Our sales stall knows of this 
ad, and your reply will be given full con 
sideration 


BOX 300 
BUSINESS SCREEN MAGAZINE 
1) East Superior St. * Chicago 


& The Audio-Vimal ¥ orkshop of the Amer- 
ican Library Assejation another Cleveland 
event on July 15 and 16. Arthur Maver, thea 
tre executive and documentary film consultant, 
will be che featured dinner speaker at the 
Hotei Hollenden on Saturday evening, July 15. 


N.Y. Stock Exchange Considers Sequel 
& The New York Stock Exchange is consider 
ing a new motion picture to supplement the 
currently successful Money At Work, which 
has been in use for the past three years. 

The projected film, still in the discussion 
stage, will probably wend toward a broader, 
less technical approach to the activities of the 
Exchange. It has been felt that Money At 
Work, while a good effort, reflects more what 
the financial interests think is interesting than 
what the public really wants to learn about the 
stock exchange. 

During its three years of distribution, Money 
4t Work, a March of Time film, has been 
screened 27,000 times to a total audience ap- 
proaching four million, one-half of whom were 
school children. Theatrical distribution is 
estimated at 170,000 and television 200,000. 
Modern Talking Picture Service, Inc., is the 
national distributor, via 26 regional exchanges. 

Finance, in sad comparison with manufac. 
turing and merchandising, has been slow to 
take its story to the public in an understand 
able form. The highly technical financial 
news which appears in the newspapers, the 
hieroglyphics of the daily quotations and the 
prospectuses of various offerings are largely 
unintelligible to the general public. It has 
been suggested that a series of films, similar to 
the new American Bankers Association series, 
might serve a great need in telling the invest. 
ment community's story to the grass roots. 


New York Film Council Hears Program on 
Film Progress in Business and Industry 
* Films and Industry was the subject of the 
New York Film Council's April meeting. John 
M. Shaw, assistant vice-president of the Amer. 
ican Telephone & Telegraph Company, and 
Gordon G. Biggar, of the Public Relations 
Department, Shell Oil Company, gave short 
talks on film use in industry. 

Mr. Shaw described his company's extensive 
{CONTINUED ON PAGE TERN) 
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...$elling 

@ profession almost lost in the past decade 

is @ major problem of business today. 
Renewed emphasis has been put on sales 

training by such leaders of industry os Kelvinator, 

for whom we have recently produced a color 
sind. HOLLYWOOD 28, CALIF. | ee film, “Your Way to Success in Selling”.* 
623 FISHER BLDG., DETROIT 2, MICH. it the basic fundamentals of good 
430 CARBON CARBIDE BLDG., CHICAGO, ILL. Pa bo Ss salesmanship are presented in an interesting, 
. dramatic, forceful way that will contribute 
materially to the “profession of selling”. Au 
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* PROCESSING * 


with experience-proven film technicians 
who know the producers’ requirements 


PRINTING 


TRENDS 


(CONTISNL ED PROM PAGE FIGHT) 


use of films as natural for a corporation con 
cerned primarily with communications, for 
hliuw embody all the bet means of communi 
cating ideas, instruction and inspiration. He 
told about the Bell System's new Telesonia, 
the first picture the company has sponsored 
principally for school use 
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\. T&T. Mr. Shaw said, is not completely 
altrumtic in producing films for schools, al 
though the company does feel a definite obliga 
thon to serve education in every way possible 
Films which promote good telephone usage in 
whool children now will eventually save the 
company literally millions of dollars from 
more efheient use of telephones by the public 
in the future 

Mr. Shaw expressed the belief that today's 
lttmm sound projectors are too complicated 
He hoped that the day would son come when 
magazine-loading projectors of high quality 
would become available 

Mr. Biggar described the work of the film 
committee of the Association of National Ad 
vertwers, and the Industrial Audio Visual As 
swxiation., He told of the activities of the ANA 
in establishing a sponsor-producer responsi 
bility check list, an investigation of distribu 
tion systems, a catalog of ANA members’ films, 


a liaison with the American Library Awsocia 


1905 FAIRVIEW AVENUE, N. E. 


SOUND SYSTEM 


inthe NEWS 


WASHINGTON 2, D.C. 
phone LINCOLN 3-0696 


EDITORIAL SERVICES 


tion to explore additional channels of distribu. 
tion, and a film clinic designed to study and 
improve business films. 

The LAVA, Mr. Biggar said, was considering 
a business film archives in Chicago, was also 
studying distribution and the idea of an an- 
nual “Oscar” for business films. Another re 
cent activity of the LAVA was the presentation 
of a plaque to Merle Johnson of General 
Motors in appreciation of his long and lasting 
contribution to the business film industry 

One of the problems of many industrial film 
departments, Mr. Biggar declared, is in selling 
top management on more extensive film use 
in the face of declining average attendance for 
most bookings. At Shell, however, he said, 
total attendance is increasing despite smaller 
size audiences. The company is currently 
reaching about 13,000,000 persons annually. 


Victor Animatograph Announces Active 
Role in Projector Field Will Continue 
*® Negotiations for the sale of the Victor 
Animatograph Corporation, Davenport, lowa, 
have been discontinued, according to an ofh 
cial statement released by Paul V. Shields, 
Chairman of Curtiss-Wright Corporation. 
Phis Division was acquired by Curtiss-Wright 
in 1946 and will continue to be operated as a 
nonmaviation subsidiary of the Corporation, 
During recent months conflicting trade 
rumors have occurred about the status of Vic. 
tor, which the above announcement clarihes. 
Production and shipments of all products will 
continue on a normal basis. 
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Brush has the right 
Brush has the right 


Brush was not only first in modern tape recording — but 
Brush keeps first. Nowhere else will you find a line and 
selling plans so perfectly matched. 


i Brush offers your prospects eight recorders to fit indi- Brush supplies sales training aids and selling helps that can 
1 vidual needs. immediately help put retail salesmen in business. 
| 


Brush has an organized program of advertising that includes 
full pages in magazines reaching the ready-to-buy school, 
church and industrial fields and forceful advertising in TIME 


“Soundmirror Book of 101 Uses”. 


THE BRUSH DEVELOPMENT COMPANY, Dept. 8-5 
3405 Perkins Avenve, Cleveland 14, Ohic 


dealer franchise for Soundmirror. 


Exclusive Dealerships now open in some parts f U.S. 4. 
for more than 10 years leaders in magnetic recording 


Type of Business 

Firm Name 

i My Name 

Street 

i City Zone State 
L 


Brush helps build your tape sales with helpful literature 
such as “How to Edit and Program Tape Recordings” and 


Gentlemen: We're interested in hearing more about the Brush exclusive 
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Modern Talking Picture Service, inc., 
heave been commissioned to distribute 
on @ free loan basis more then a hun- 
dred top-notch sound motion 
pictures sponsored by well-known 
American componies, trede associe- 
tiens, and educational foundations. At 
your request, Modern will set up a 


Employees Welcome ‘‘Movie Day’’ 
in Thousands of Plants and Offices 


REGULARLY SCHEDULED FILM PROGRAMS 


PROVIDE RELAXATION—STIMULATE MORALE—BUILD GOODWILL 


weekly schedule of films adapted to 
your specific type of audience. 

These films are both entertaining 
and informative. They may be sched- 
vled individually or in well-balanced 
sequence from Modern's regional film 
exchanges in all leading communities. 
WRITE TODAY for free descriptive film 
lists and case histories. 


MODERN TALKING PICTURE SERVICE, INC. 


45 ROCKEFELLER PLAZA @ NEW YORK 20, @ Circle 6-0910 
142 CAST ONTARIO STREET @ CHICAGO 11, ILL. SUperior 77-0588 


A Sequel Report from Kelvinator 


Nore: H. L. Schmutz, Kelvinator’s sales edu- 
cation director, here follows up Business 
Scaeen’s recent review of current Kelvinator 
training films with some comments on their 
place in the company's overall program. 


® We at Kelvinator have found that use of 
motion pictures in our educational programs 
is plain good business. The films reviewed by 
Bowness Screen—Your Way to Success in Sell- 
ing—Get the Space, Get the Beauty, Get the 
Buy, Get Kelvinator —and Foundation for 
Confidence are tools without which the train- 
ing we afford our retail salesmen would be in- 
cormplete. 

Produced by Raphael G. Wolff Studios, 
these films are part of a program for the com- 
plete development of a retail sales force, for 
which we have invested $750,000 and are cur 
rently spending at the rate of $200,000 an- 
nually, The program covers recruiting, selec 
tion and compensation of qualihed salesmen, 
their education in professional selling tech 
niques and knowledge of Kelvinator products, 
and effective direction of their efforts. 

We begin to receive a concrete return on 
our investment only when the retail salesman 
begins to use his new professional knowledge 
to increase his sales of our appliances. There- 
fore, in the sales-training phase of our com- 
prehensive “Vocation-in-Sales” program we 
employed teaching methods and aids which 
research has shown to be the most effective for 
this type of subject-matter. We could afford 
nothing less. We incorporated charts, sound. 
slide films, mechanical props, question-and-an 
swer sessions—and movies. 

One-half of our training for salesmen covers 
basic principles of selling. Your Way to Sue- 
cess in Selling makes full use of the sight-and. 
sound appeal and dramatic action inherent in 
a motion picture to clinch in the minds of the 
trainees the professional techniques of sales- 
manship already covered in detail by the in- 
structor 

The second half of the training phase cov. 
(CONTINUED ON PAGE TWENTY-FOUR) 


ARE YOU THE MAN? 

WE ARE SEEKING the services of a 
hard-hitting salesman who has earned 
$12-15,000 per year through contacting 
and selling top executives sales training 
film programs. 

If you feel you can qualify by virtue of 
a proven sales record, write fully: Age, 
earnings since 46 and last 10 yrs. connec. 
tions explaining what you sold and to 
whom. All information will be held 
strictly confidential, All our employees 
know of this ad. 

Box 401 
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for the sensational new 


COLUMBIA 


MICROGROOVE 


LONG PLAYING 


TRANSCRIPTIONS 


Investigate all the advantages of these great new Co- 
lumbioc LP Transcription Records before you undertake 
any slide film program! 
For quality, convenience, substantial savings—share the 
experience of The Rexall Drug Company, General Elec- 
tric Supply Corporation, Studebaker Corporation, and 
other satisfied Columbia clients. You'll get our justly fo- 


CALL ON US FOR ALL THE INTERESTING DETAILS 
Phone, Wire, Write 


COLUMBIA 
TRANSCRIPTIONS 


A DIVISION OF COLUMBIA RECORDS, inc. @D 
Trede-Marks “Columbio” ond Beg. U. 5. Pot. Off. Mercer Regustredes 
New York: 799 Seventh Avenve, Circle 5-7300 
les Angeles: 8723 Aiden Drive, BRadshaw 2-5411 
Chicage: Wrigley Building, 410 Michigan Ave., WHitehall 6000 
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For bright, clear pletures on the screen, be 
sure to ask for General Electric projection 
lamps. Research is constantly at work to 
improve them 


jector makers use G-E lamps as initial 
equipment. Incidentally, there's a new look 
to most G-E Projection lamps. They've 
been streamlined inside . . . for better per- 
formance. Have you looked at one lately? 


G-E LAMPS 
GENERAL ELECTRIC 


FOR BUSINESS FILM USERS: A COMPLETE REFERENCE LIBRARY! 


The rapidly growing Film Guide Library. prepared scriptions covering Sports Films, Safety Films, 
and published by the Editors of BUSINESS Sound Slidefilrins, etc. Write for details on how to 


SCREEN, includes mplete source lists and de roquire 


help you get mere for 
your money. That's one reason most pro- 
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| Danish Business Film Studios 
| Compete for Anaual “Oscars” 


@ There's an international 
fheki for business films as wit- 
ness the recent competition of 
23 producers who submitted 
25 films representing that 


| number of sponsors in a re- 
| cemt awards competition in 


Denmark. The “Oscar” was 


| awarded to the firm of Peter 


F. Heering (Cherry Heering) 


| for a film submitted by the 


Gutenberghus Advertising 
Agency. 


| National Packaging Conference 


Features Continuous Film Show 


@ A new addition to the 19th 
National Packaging Confer- 
ence and Exposition’s cover- 
age of new methods and tech- 
niques was demonstrated at 
the Navy Pier in Chicago on 
April 24-27 with the showing 
of selected black-and-white, 
color, sound and silent films 
illustrating how exhibiting 
firms can, meet requirements. 
Eleven films were shown the 
first day, with repetitions on 
the following three days. 
The films shown and their 
sponsors were Hawaiian 
Pineapple Industry, Standard- 
Knapp Division Hartford. 
Empire Co. Model 160, New 
Jersey Machine Co.; Pliofilm 
Packaging Pointers, Goodyear 
lire & Rubber Co.; Stitch in 
Time, Bemis Bro. Bag Co.; 
Container on Wheels, The 
Associated Cooperage Indus- 
tries of America; Machine 
Developments in Setup Box 
industry, High Production 
Machine Inc.; Vitamin 
Rivers, American Can Co.,; 
Rainbows to Order, Interna- 
tional Printing Ink Division 
of Interchemical Corp.; Pony 
Labelrite, New Jersey Ma- 
chine Co.; 833 Bottle Packer, 
Standard-Knapp Division 


| Hartford-Empire Co.; Packag- 


ing Freshness, Swift & Co. 


Yale's New President Meets 
Alumni With a Sound Picture 


@ Whitney Griswold, new 
president of Yale University, 
would like to take to the road 
to personally shake hands 
with all Yale alumni. As the 
demands of his new position 
restrict him to New Haven so 
much, the Alumni Board has 
engaged MPO Productions to 
produce a five minute film of 
Mr. Griswold greeting Yale 
graduates all over the country 
through showings at alumni 
meetings in principal cities, 
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“Barley... Miracle Grain the Modern Wor 


... @ picture story of the Froedtert Grain finished products . . . a motion picture in 


& Malting Company, largest malting firm color, dramatic, definitive, realistic, fast- 


in the world . . . the story of malt — step- moving — planned and patterned to its pur- 
by-step from the grain fields to its many pose of selling malt! 


ATLAS — creators and producers of motion pictures, slidefilms and television commercials 
— has served all types of industry for more than 35 years. Let us help you plan — in film — 
the best approach to your objective and the most practical film medium to accomplish it. 


ATLAS FILM CORPORATION 


creators and producers of motion pictures, slidefilms, and television commercials 


1111 SOUTH BOULEVARD SOUND SYSTEM OAK PARK, ILLINOIS 


CHICAGO PHONE: AUSTIN 7-8620 
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Chicago Headquarters 
150-152 EAST SUPERIOR STREET 


(Adjacent to Michigan Avenues “Magnificent Mile”) 


two complete modern floors with 
a model preview theatre designed 


for the business and editorial ofhces 


of these national publications 


BUSINESS SCREEN MAGAZINE 
SEE & HEAR MAGAZINE 


The Audio-Visual Equipment Guide 


The Projectionist’s Handbook 
The Film Guide Library 


INCLUDING: THE INDEX OF TRAINING FILMS, 
FARM FILM GUIDE; NATIONAL DIRECTORY OF 


j SAFETY FILMS: SOUND SLIDEFILM GUIDE; AND 
THE SALES TRAINING FILM GUIDE, FIC 


plus these service departments 


ADVERTISER ART AND LAYOUT 
DIRECT MAIL DIVISION 
READER SERVICE BUREAU 


Iwo entire modern floors are entirely devoted to audio 


visual publications and services for the industry we ex 
clusively serve. Increased conveniences to improve cus 


tomer services and to develop markets for audio-visual 


materials and equipment in all potential helds. 


EFFECTIVE AS OF MAY 29, 1950 
Our Chicago Telephone Trunks 
Remain as WHitehall 6807-8, 
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150.152 East Superior Street 
CHICAGO 11, ILLINOIS 


New York Bureau Los Angeles Bureau 
Pilth Avenue 6005 Hollywood Blvd 


CAMERA EYE 


Annual Canadien Film Awards 
Presented by the Prime Minister 
@ The second annual Canadian 
Film Awards were presented April 
ith in Ottawa by Canada’s 
Prime Minister, Louis St. Laurent, 
to the year's outstanding pro 
ducers in that country. Highest 
award was won by Paul L’An- 
glais and René Germain of Que 
bec Productions, for “sustained 
creative effort in establishing a 
feature-length industry [in Can 
ada) against enormous odds.” 
Pierre Petel, National Film Board 
of Canada, won an award for 
the year’s best theatrical short. 
Mr. D. R. Michener is chairman 
of the Awards’ advisory board 

Awards for the best non-theat. 
rial, sponsored, and von-theat- 
rial, open, films went to Ronald 
Dick amd Morten Parker of NFB 
First prize in the amateur class 
went to Claude Jutras, Montreal 
Special awards were presented to 
Réal Benoit and André de Ton 
nancour, Montreal, and NFB's 
Norman McLaren 

Ihe Canadian Film Awards 
were established last vear by the 
Canadian Association for Adult 
Education to recognize and stim 
ulate film production in Canada. 
There were nearly twice as many 
entries this vear as last 

The judges were: Ray Lewis, 
editor, Moving Picture Digest; 
James Cowan, |. Arthur Rank 
organization, Herbert Whittaker, 
critic of the Toronto Globe and 
Mail; Bruce Adams, Director of 
the Toronto School Board Teach 
ing Aids Center; George Patter 
son, Toronto Film Council and 
Film Society; James McKay 
Graphics Associates, formerly a 
him producer 

Fires—Save Jobs" Made 
Available for Industry Programs 
® During the first six weeks since 
release of the picture, Stop Fires 
Save Jobs, print sales to industrial 
concerns im this country have al 


Tue Peewee of 
Caneda, Lows St. Laurent 


wrond from right im the 


procture sheen re 
cont Canadian fim award 
wenners af crremonwes heid 
m on April [eth 


l'Anglan and Rene 
Cermam of Quebec Produ 
the theatrwa fhieid Ne 
Film Beard pre 
ducers were ated in the 


nom theatrwal «lass 


ready exceeded 300 copies accord. 
ing to Frank K. Speidell, president 

Audio Productions, Inc, of 
New York 

This 19minute film, available 
in l6mm at a price of $47.00 
F.0.B., « devoted entirely to em 
ployee instruction to reduce the 
number and cost of fires in indus 
try. It was reviewed in the last 
suc of “Business Screen” as “a 
picture certain to bring home to 
each and every employee his or 
her personal responsibility for fire 
safety, implanting as well the 
thought that each of us has his job 
at stake when carclessness in the 
plant is allowed to go unheeded”, 

Publications in the fire preven- 
tion amd allied safety fields have 
also reviewed the picture and 
without exception recommend it 
to safety engineers and personnel 
directors who are responsible for 
employee training and coopera- 
tion as it concerns fire prevention, 

Endorsed by both the National 
Board of Fire Underwriters and 
the Factory Insurance Association, 
numbers of simular organizations 
and the fire departments of many 
cities are giving strong support to 
“Stop Fires — Save Jobs” with the 
aim to broaden its use and in 
crease its showings to employees 
in industries of all types and kinds. 

U. S. Television Sets Nearing 
6,000,000 as Local Sales Soar 

@ With a record increase of over 
a hall million television sets in- 
stalled during the month of 
March, total U. S. television in- 
stalled sets rose to 5,343,000 for 
April 1, 1950, according to Hugh 
M. Beville, Jr, NBC director of 
Plans and Research. 

There are now 105 stations op- 
erating in 60 markets. This leaves 
only six stations and three new 
markets (Lansing, Kalamazoo, 
and Nashville) with construction 
permits outstanding. When these 
three cities receive television serv- 
ice there will be no new markets 
until the FOC resumes assign 
ment of Lacilities. 


| 
q 
i 
16 BUSINESS SCREEN MAGAZINE 


¥, moke sure your slide film 
SOUNDS like a million! 


Give it the benefit of RCA VICTOR engineering! 


First-rate visual presentation must have the support of true-to-life 
ecr-appeal to do its job most effectively. That's why America’s 
major slide film producers rely on RCA Victor for a thoroughly 
engineered record. RCA Victor's 50 years of experience and 
advanced electronic techniques assure you unbeatable service in... 


@ The most modern sound-reproducing equipment and facilities . . . latest 
developments in automatic frame-progression recording. 


@ Engineers who specialize in slide film recordings assure the best presentation 
of your slide film story. 

@ Pure Vinylite plastic records —both standard and microgroove — packaged 
in special slide film shipping cartons when desired. 

@ An extensive music library service. 


Contact an RCA Victor Custom Record © Coreful handling ond prompt delivery. 
Sales Studio, Dept. SE: 


NEW YORK: (20 Eest 23rd Street 
custom 
Murrey Hill 9-0500 

CHICAGO: 445 North Loke Shore Drive i cd Radio Corporation of America 
Chicago | |, Illinois RCA Victor Division 


Hollywood 38, Californie 
Hillside 5171 
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iF YOU ARE AN EMPLOYEE: 


1. Vividly impress upon your mind the Fire Hazards of dangerous 
working conditions and careless habits 

2. Acquaint you with the facts about how fires start, what to do about 
it, how to turn in an alarm and what extinguisher should be used 
for each type of fire 


3. Remind you, so that you will never forget, YOU CAN BE 
FIRED BY FIRE! 


WHAT THIS PICTURE WILL DO FOR YOU 


1F YOU ARE AN EMPLOYER: 


1. Make every member of your organization aware of his or her own 
personal responsibility for Fire Safety 


2. Better your relations with your employees by showing that Man- 
agement Cooperation is ready and willing to join with Employee 
Cooperation in reducing Fire Hazards. 


3. Bring home to everyone that fires may cause the LOSS OF JOBS. 


FACTS ABOUT ‘“'STOP FIRES — SAVE JOBS’’ 


ENDORSED BY: National Board of Fire Underwriters and the Factory 
Insurance Association 


PRODUCED BY: Audio Productions, Inc. 


SUBMECT: Fire Prevention and the importance of Employee 
Cooperation 


SUITABLE FOR: Everyone in every company, from the President on 


down. 
RUNNING TIME: |° Minutes. 


COST: /6mm. prints can be secured at a price of $47.00 each, F.O.B. 
New York. 


WHERE AND HOW TO OBTAIN: 
Write, Wire or Phone: 


AUDIO PRODUCTIONS, 


INC. 


PRODUCERS OF MOTION PICTURES 
630 NINTH AVENUE ¢ FILM CENTER BUILDING « NEW YORK, N.Y. 
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Cafeteria Audience of 5,000 Sees 
Films at GM's Electro-Motive Plant 


Day and night shifts at the Electro-Motive Division of General Motors view films during lunch periods in this modern cafeteria setting. 


UT IN LaGRANGE, Illinois, where 

they make the big Diesels for Amer 

ica’s railroads at the Electro-Motive 
Division of General Motors, some 5,000 and 
more GM men and women are entertained 
and informed by regularly scheduled film 
showings in the huge modern cafeteria where 
a vast majority of them gather at the lunch 
hours. The show has been a continuous fea 
ture of Electro-Motive’s employee relations 
program ever since World War Il when it first 
proved its manifold benefits. 

You have to see this twice-daily event to 
catch the spirit of it. Hundreds of plant off- 
cials from outside the company as well as GM 
executives from other divisions have made the 
pilgrimage and a good many of them have 
emulated the plan in their own companies. 

Prompr AND Rapr ATTENTION 

Though many workers have to walk consid. 
erable vardage to get to the cafeteria, arrivals 
are very prompt and by the time the lunch 
period is a few minutes gone, the tables are 
almost entirely filled. There is littl conver- 
sation and even then voices are low-pitched as 
the first scenes of a sport short, an informative 
sponsored film, a comedy or a travelogue light 
up the screen. Rapt attention ts the rule. 

Physical arrangements for projection and 
sound are of exceptional quality but there are 
few special architectural considerations, An 
arc model l6mm sound projector is simply 
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placed in the broad center aisle with high 
fidelity speakers carefully located throughout 
the room for clearly intelligible sound dis 
tribution despite the unavoidable noises of 
dishes, lunch papers, chairs and conversation, 
Equipment is capably operated by a regular 
employee for a good, steady performance. 

PROGRAMS Feature VARIETY OF SUBJECTS 

What kind of films do these audiences pre 
fer? “Variety” is the best answer and that's 
what R. A. Mabee of the Employee Relations 
staff uses as his guide in selecting and preview 
ing the free loan and rental subjects which are 
scheduled for these programs weeks in ad- 
vanet A recent schedule included several 
sponsored travelogues, hunting and fishing 
films, cartoons and comedies, as well as nu 
merous informative sponsored pictures, among 
them Big Tim, Money at Work, Last Date, and 
GM's own safety prize-winner Safe As You 
Think. 

\ critical test was recently made during the 
showing of The Magic Key, a color tim which 
depicts the development and importance of 
advertising in our economic system, Workers 
were asked to volunteer their opinions after 
the showings and many of them dropped by 
the Employee Relations offices to do just that 
Their comments would make the text for a 
couple of speeches and shed new light on the 


potent force of this medium as well as on the 
surprising high level of thinking by a good 
many members of the audience. 

REACTIONS IN THE MAJORITY 

“In my opinion, it shows the American way 
of life which some ‘Commies’ will not like,” 
was one reaction, 

“Advertising is an expression of the ideas 
and standards in our present-day industrial 
life,” was another's comment. And someone 
said, “we should have more of such attitudes 
expressed; it will produce an era of good feel. 
ing in this country,” 

A Few Hap Norions Anour Ir 

Not all the audience shared the favorable 
majority opinion, In the good olddtashioned 
American way, the comparatively few dissen- 
ters declared their independence: 

“Enjoyed picture very much — but would 
rather see a good “Western like Hopalong 
Cassidy.” 

Or “movie was interesting; I believe in 
shorter hours so that we can enjoy life.” 

\nd “the pitch is you yell for a nickel raise 
and they call you a ‘Commie’ ” 

\ steady fare of straight factual films is 
avoided in the interest of good balance but 
when they are shown, such pictures get nearly 
the same high rate of attention as good old 
“Hopalong” if they're wellemade and of an 
“interesting” character. There's a considerable 
(CONTINUED ON THE FOLLOWING PAGE) 
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hem of pride among the audience when a 
familias GM tram flashes ito view 
om @ 

What do these programs, inter-mixed with 
emplyece and song perlormarces 
wivantage: would be difeull to in 
of om unite bot are clearly ap 
parent in terme of feeling, improved 
attitudes, an apprectated wibetiute fos lunch 
hour “bull sessions” and ordinary human grip 
ig. They dont cost « great deal; even rentals 
are and oper stromal costs are 
Plant folks 
think that top-quality propection equipment 


tremely how over tie 


and point out that an initially 
high investment is amortized over the vears 
with litth service expen 

Every effort ts made to keep this an om 
ployer show with lairly equal emphasis on 
talent performances such as singers, learured 
imotrumentaliot, and a plant orchestra 


Due Piant Scaren’s Now « Power 


There's wot the slightest evidence of ans 
thus of the communications privilege in 
terms of either company or union preachment 
Sufhcient unto theawelves are the advantages 
spirit and interest which make a happies 
amd therefore a more productive emplovee. U 
ony preaching was ever done, it was in the days 
of Saipan, Okinawa or the Bulge when it wis 
deemed vital that the men and women of 
Electro Motive know what the battlefront was 
facing, Army and Navy bim reports brought 
that story and their effect was electrifying in 
terms of productivity on the home front 
Safety are the posible exception. But 
the kind of preaching they do in terms of 
hazards avoided and lives saved is something 
the most cvnical nonconformist would agree is 
worth seeing and hearing . 


Good Rules for Plant Showings 


® Following is a list of ideal physical 
arrangements for showing films to em 
ployees, as suggested from the experience 
ol Alexander |. Newman, vice president 
of the Precision Scientific Company 

1. The room should be comfortable and 
well ventilated 

2. The seating arrangement should be 
such that every individual can sce the 
him without too much strain and chairs 
should be comfortable 

5. Provision should be made for darken 
ig the portion af the room around the 
tensity for evervone to see the film clearls 
1. Sound amplihers and speakers should! 
be of the quality os to project 
sounds and voices without distortion 

To insure greater atrendance at mov ic 
showing, the movie and the date of 
showing should be publicized as much 
as posible, cither through use of black 
boards of bulletins 


boards, bulletin 


passed! ort the previous 


1 Yale & Towne Manufacturing Co. (Philadelphia Dw.) group views a sales promotional picture. 


Syndicated Sales Films You Can Use 


A HUNDaED of widely useful 


sales training motion pictures and 
sound slidefilms, available from rental, 
purchase and free loan sources were quickly 
listed in an experimental checkup this month 
by Bosevess researchers. With the basix 
requirement of “general usefulness” as a crite 
rion, such pictures as How to Remember 
Names and Faces, By Jupiter, The Things 
People Want, How to Make a Sales Presenta 
tron Stay Presented, and Telephone Courtesy 
quickly come to mind. All these are l6tam 
sound motion pictures 
Sound slidehim programs of this type are 
excellent material for either home office -or 


held organizations, The Aggresswe Selling 


Film Series and the Selling Against Resistance 
series are primary materials in this held which 
every sales manager ought to see. Either series 
may be purchased outright. They fill a long 
felt need as a first step in visualizing the sales 
training programs of thousands of smaller 
concerns 

\ modest budget and at least one 16mm 
vound projector, a modern sound slidefiim pro 
jector, and a portable screen will provide any 
sales department with a good start in this di- 
rection. Ob ves, you'll want the new Sales 
Training Film Guide now being prepared by 
Bostness Screen to include these and many 
Watch for an 
nouncement in these pages next month 


more titles now available 


PORTABLE SHADOW BOX SCREEN AIDS FILM PROJECTION AT NORBERG P 


@ Noon hour emplovec movies are a 
regular weekly feature at the Norberg 
Manulactunng Company in Milwaukee 
(Wis.) and the two scenes abowe show a 


portable shadow-box screen arrangement 


which enabled this concern to meet dav- 


light conditions in the shops. Screen is 


(Photas try 


moved from room to room 
Dion Aonny) 
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Advertising’s Own Story Told in“Magie Key” 


UDIENCES OF RETAILERS, classroom 
teachers, high school students, associa 
tion secretaries, sales and advertising 

men, and thousands of plant and offce workers 
who have previewed this new color motion pic 
ture depicting the profession of advertising “as 
a vital force in the American way of life” have 
called The Magi Key “timely” and “funda 
mental.” Four test areas were selected 

Since the premicre showings at the annual 
gatherings of the Association of National Ad- 
vettisers and the American Association of Ad 
vertising Agencies, the new picture which was 
produced by the Raphael G. Wolff Studios a» 
a contribution to better understanding of ad 
vertising, has been tested before critical audi 
ences who were asked to give their candid 
reactions on Buv.ess SCREEN preview forms. 

The majority opinion was almost entirely 
favorable. Workers at the Electro Motive Divi 
sion of General Motors (see page 19) and at 
Mars, Inc. (1,650 attendance) in the Chicago 
area; retailers and college students attending 
the annual convention of the Hlinois Federa 
tion of Retail Associations in Peoria, Illinois; 
and business and educational representatives 


at Business Education Day in LaGrange, Hh 
nos, on April 24 were among the preview au 
diences which expressed their views 

The Magu Key tells the chronological story 
ol advertising since the early craltsmen of Eu 
rope employed crude signs to call attention to 
their wares. Its “cavalcade” treatment de 
velops the historical theme to all modern 
media, including newspapers, radio, maga 
vines, and tclevision. Interwoven is the cco 
noma story of the human contribution in the 
exchange of goods and services by workers as 
well as the ideologies of those who advocate 
planned economics sans advertising. Script 
was by Macdonald Macpherson; Ford Beebe 
directed the pxcture; Hoyt Curtin was its mu- 
sical director. 

it was a task of considerable daring to at 
tempt this story but the intended audience has 
found it both understandable and highly in 
teresting. Whether advertising will also real 
ize its potential worth is hard to say at this 
early date but individual sponsors are rising 
at every showing, Prints are being made avail- 
able at reasonable cost by the producer for this 
further dissemination of an important message. 


DEALERS CAN BE SHOWMEN | 


— 


*® This Oak Park, Ill. Chevrolet deal- 
er was one of the many auto dealers 
who recently presented new technic al 
and informative films in showrooms 
throughout the country. A Triangle 
Continuous Projector (Chicago) was 
used in this instance to screen the new 
Power-Glide sound motion picture, 


HISTORY AND FUNCTIONS OF ADVERTISING ARE DEPICTED IN THE MOTION PICTURE “THE MAGIC KEY” 


CAVEMAN PRODUCED “for use” and prog: 
ress stood still as he fashioned his club when 
the old one wore out... Mrs. Caveman is mak- 
ing a loin cloth. 


ADVERTISING ts THE LENS which focuses the 
news of products and services for the manu 
facturer — through distributors and salesmen 


to the consumer who buys his wares. 
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MEN OF ANOTHER AGE wrote their names only 
on the wind ... and their deeds — like thet 


cretliations — lie buried beneath the sands of 


the deserts which cover thew lands. 


SKILLFUL TECHNICIANS in art, layout, graphic 
arts, and media combine to bring advertising 


to its present high development as an integral 


force in production and distribution, 


MEDIEVAL ADVERTISING through first crude signs 
over the shopkeepers door .. 
jar as the eye could see. 


. carried only as 


Meptia, including magaunes, newspapers, 
radio, billboards, television, and direct mail 
are part of the media forces at the command of 
the advertiser in presenting his product story. 


| 
| | | 
4 
| 
| 
ai 
| 
| a 
| 
| 
i? 
> 
; 
advertising y > 
: 21 


Fastax photography at Audio Productions 


Visualizing a World Unseen 


® Slow motion photography hus long 
heen wal for com effects in newareels 
and other motion pictures, the his being 
shen at four, oF six times formal 
speed so that when projected, the action 
is showed down to that extent 

In a new him on telephone relays, just 
completed by Audio Productions, Ine 
for the Amerwan lelephone and Tel 
graph Company, slow motion photog 
raphy has been employed to show rapid 
mwtion bet the action has been slowed 
down 200 temes, Such photography was 
made posible by the Fastax camera 
which can run tim throwgh the camera 
at the rate of 5,000 [rames a second. By 
its tee, tow a sping that vilbvates 
~» rapidly it appears to be perfectly 
steady can be shown on the screen to 
appear as though it were slowly waving 
in the wind. Scientifwally, this ultra 
highspeed photography makes it possible 
to study the action of mechanical parts 
which move at such a high rate of speed 
that it has never before been possible to 
see exactly what os taking place 

As a homely sllustration of how bas 
tax photography looks, the film shows a 
drop of milk falling into a cup of coffer 
The milk drop is seen to Hoat gracefully 
downward, strike the surface of the cotles 
and dig a large crater, bury itself deeply 
in the liquid and presently reappear out 
of the center of the crater, bounce high 
in the an, and then float downward 
again. This technique is used in the pr 
ture to study che action of the telephone 
relay which makes and breaks contact in 
the merest fraction of a second 

I he picture, entitied Telephone Re 
lays t' and Y Type. ts a tourreel sub 
ject that explain the design, the con 
struction, and the operation and maint 
nance of this small device that is so ewen 
tial to telephone service, The importance 
of the tclephone relay can be appreciated 
when it ts known that every time vou 
make a telephone call, upwards of 1,000 
relays go inte action to complete the call 
The him is being used to introduce Plant 
Depart nent emplovees to some of the 
secrets of the common littl gadget with 
out which telephone service as we know 


taday would be 


VISUAL TRAINING REPORT 


Royal Films Help Improve Typing Skills 


: Royal Typewriter Company, Ine 
Right at the Start, one hour 
in length, black and white, produced by 
Caravel Filowm, 


&® Many teachers of typing in schools and 
business colleges have exprewsed dissatisiaction 
with available hlms on elementary typewriter 
technique. The usual run of typing films will 
show a high speed demonstration by a key 
hoard wizard, stress specific operating tec h 
niquues with few background fundamentals, or 
merely run over practice drills with nothing 
clve of value to the teacher. Also, most instruc 
tional typing films are 20-25 minutes long, and 
for beginning students, the attempt is made to 
teach too much at one time 

Typing teachers, at the same time, have 
regularly emphasized demonstration as the 
best way to teach such basic fundamentals as 
the typewriter, itself, “home” keys and typing 
by rhythm. The trouble here has been that it 
is ditheult for all students to see what the 
demonstrator is doing 


Arrroscn Manor to Prostenm 

In attempting to provide a film which would 
really teach fundamental typing and at the 
same time overcome the weakness of many 
current typing films, Royal Typewriter Com 
pany, and its School Department Manager, 
Stella Willens, were faced with several prob 
lems. To cover all the material necessary, the 
film would have to be long, and the rental time 
would be necessarily two or three weeks instead 
ot two or three days. There are several basic 
systems of typing imstruction all covered in 
different text books, and a decision had to be 
made to use one method or a combination of 
all 

In solving these problems, Royal seems to 
have provided a more than satistactory answer 
to the basic teaching film. Right...at the 
Start, although a completely integrated unit, 
is actually nineteen short films cach dealing 
with one step in typewriter operation rather 
than one long film. It is either sold at print 
cost for $99.68 or rented for a three week 


Learn typing Right at the Start.” 


period at $18.75, By using the best portions of 
all the good teaching methods, the film is not 
obviated for use with any. If necessary, the 
nineteen short films may be used in any 
sequence desired to fit almost any teacher's 
svatem., 

Lirrie Deviation Faom Maiw 

To aid in reaching young people well con 
ditioned by “movies”, a simple unobtrusive 
story makes up a slight background of the film, 
but never dominates the main purpose of the 
picture as instruction 

Right. ..at the Start is purely a basic film 
for use during the first ten or filteen sessions 
of a course. It does not go into finger facility, 
accuracy, sustained speed or timed work. It 
does provide a demonstration typewriter in 
full view of the classroom and full screen size, 
and by placing the student in a darkened room 
it will aid him to develop kinesthetic control 
of the keyboard in common with experienced 
typists who customarily type “blind” 


Propuction Notes anp Comment 

® The nineteen short films making up Right 

at the Start are contained on six reels. The 
teacher's guide, which accompanies each rental 
or purchase recommends marking the begin 
ning and end of each sequence with a small 
piece of tissue inserted in the print to permit 
sections to be easily located for repeat screen 
ings. 

One interesting production problem con- 
fronting Caravel’s director Sureet C. C. Me 
Kean and cameraman Harold Muller was to 
simulate the effect of the keyboard being typed 
by an operator's fingers with the camera exactly 
at the angle and distance as the operator's eyes 
normally would be. This was successfully ac 
complished by careful photography and by 
placing the operator a bit lower and back and 
typing with arms more outstretched than nor 
mally, 

Right. . .at the Start was written by Dorothy 
M. Guild with shooting script by |. E. Brooks 
of Caravel. It is available for rental or pur 
chase from Royal's School Department at 2 
Park Avenue, New York. Caravel handles 
physical distribution of the prints. 

Bevond title credits and the fact that the 
demonstration machine is a Royal, there is no 
advertising of any type, and the sponsor's 
name is never mentioned 


Disston Dramatizes the Chain Saw 
*# A variation of the old Rip Van Winkle 
legend with a modern twist is the theme of a 
new 20-minute 16mm color hlm just completed 
for Henry Disston & Sons, Inc., of Philadelphia 
by the Princeton Film Center and titled The 
Woodcutter's Dream 

Disston's widely-known chain saws are dem- 
onstrated in the field against a humorous plot 
background. First distribution is limited to 
forest service organization and individuals. 
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Radio Makes a Presentation 
Sponsor: All-Radio Presentation Com 


mittee, Inc. 

Tithe: Lightning That Talks, 41 min, 
bkw, produced by International Movie 
Producers Service 

® This is a picture which has received 

some praise and several damns in the past 

| few months. It was made, by the All 

Radio Presentation Committee, an 

ciation of networks, local stations, broad 

casting associations and station repre 


‘entation companies, to tell radio's pitch 
n terms of its sales impact without “back 
stage” shots, scenes of stars in action, or 
| the usual hoop-la of most radio presen 
tations. 

Iwo more, shorter versions are 
planned: Lightning That Sells, a harder 
hitting film for more direct sales use, 
and America’s Greatest Voice, tor public 
group Modern 
Talking Picture Service, Inc., is handling 
distribution. 


and school showings. 


COLOR CAN MAKE A ROOM 


For Basic Color Instruction 


Title: Color Facts That Build Carpet 
Sales, 30 min., color sound slidefilm, 
produced by Depicto Films, Inc. 

Sponsor: Bigelow Sanford Carpet Com 
pany. 

%& Recent surveys of prospective carpet 

purchasers show that color is the major 

consideration in most decisions to buy, 
far outstripping in influence such other 
factors as price, weave, size and pattern. 

Armed with this information, Bigelow 
Sanford has prepared booklets, charts, a 
“color wheel” and other material to help 


by the retail salesman capitalize on the con- 
sumer desire for helpful advice in choos. 
a ing appropriate carpets for every room. 


Introducing the color emphasis cam- 
paign, and serving as a basic instructional 
medium for retail sales staffs is the new 
slidehim Color Facts It is being 
shown by Bigelow field representatives 
in as many locations as possible. 

The film was recorded by the RCA 
Custom Records Division with high fre 
quency activation for use with Sound 
view Automatic machines. * 
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RELIGION 


ired Leadership — 


Presbyterian Film Meets a Problem 


® Users of films for training or indoctrination 
purposes might find some nuggets of good 
sense in a problem confronting the Presby 
terian Board of Christian Education, which 
recently sponsored a film called Into The Good 
Ground (produced by Pathescope) 

Rev. Walter L. Jenkins, 
General Manager of the Board's Publication 
Division, Into The Good Ground was made 


According to the 


specifically to make people think and to stimu 
late discussion in study groups where properly 
prepared leaders could guide the thinking into 
signihfeant channels 

Unfortunately,” Mr. Jenkins said, “we soon 
discovered that film is dramatic 
in character and has certain inspirational and 


because the 


used 
#s straight program material rather than for 
the purposes for which it was intended,’ 


entertainment values, it was too often 


This has sometimes been a serious problem 
to training group leaders in industry, Many 
training hims, without the right integration 
into the problem at hand and without proper 
leadership of the meeting, become no more 
educational or insptrational for a lasting effect 
than a Mickey Mouse short, 

Here is what the Presbyterian Board did 
to solve the problem: all prints of Into The 
Good Ground were recalled and a 
While this sec 
tion might not add to the dramatic or enter 
tainment value of the picture, it will go a long 
way in making the audience distinctly aware 
of the film's purpose and focus attention on 
signiheant points to be observed. The Bor 
now says that a proper atmosphere for dis 
cussion has been established and the task of 
the leader 


discussion section was added 


is much easier, 


Film Aid to World Action Funds 


® To raise funds in America for this effort, 
Lutheran World Action, an agency for six 
Lutheran church bodies, is now distributing 
the 62 minute dramatic film, The Two King 
doms. In that L.W.A, has raised over $25, 
000,000 in the past decade 
through carefully conceived 
which films take a leading part it is prob 
able that this year's quota of $3,200,000 will 
be casily achieved. 

Beyond that, as Lutheran films are widely 
used by all Protestant denominations, the 
propaganda effect of this film is bound wo be 
substantial 

Caravel Films, Inc., which also produced 
last year's Lutheran film, Answer For Anne, 
winner of the Cleveland Film Festival prize, 
has supplied a first rate dramatic treatment 
to the story. Production features include ac 
tual scenes in Germany and outdoor and 
indoor live sound sequences made at Caravel's 
Hempstead studios, the Hempstead Town 
Hall and the Eastern Military Academy at 


very largely 
promotion in 


Cold Spring Harbor, | 


TURNS TO THE SCREEN 


‘built in” i 


This Is “Operation Fast Freight” 


Sponsor; Norfolk & Western Railway, 

Magazine & Advertising Department. | 
Tithe: Operation Fast Freight, 30 min, | 

color, produced by Willard Pictures, 

Ine 
*® Hard working Box Car No, 50450 | 
heads the cast of a new Norfolk & West 
cern Railway picture, Operation Fast 
Freight, which was released at a premiere 
showing hast month in Roanoke, Vir 
ginta. 

No, 50450, part of N&W's main line 
lime Freight No, 86 from Columbus to 
Norfolk, forms the central figure of a fast 
moving story of modern railroading as it 
comes into contact with the hundreds of 
office workers, warchousemen, 
inspectors, shopmen, signal maintainers, 
agents, track gangs and others who make | 
the speeding freight possible. 

Willard camera and sound men rode | 
the N&W rails for over a year to produce 
this elaborate color picture of railroad. 
ing. Scenes from track level to mountain 
top, from locomotive to caboose and at 
day and night provide a spectacular film 
that is now being offered on free loan | 
from N&W’'s Magazine & Advertising De- 
partment in Roanoke. 

Norfolk & Western is also currently 
booking two older films, The Power Be- 
hind The Nation and The Modern Coal. | 
Burning Steam Locomotive, 

The title of the new film was selected | 
in an employees contest from over 1200 | 
entries submitted, 


Picture Story of the Stratocruiser 


Sponsor: Pan American World Airways. 
Title: Double Deck Clipper, 25 min, | 

color, produced by MPO Productions. 
Boeing's double decked Stratocruiser, 
the world’s largest commercial airliner, 
went into service last year for Pan Amer- 
ican, This is the story of the background 
ol transoceanic air travel, the develop 
ment of the new plane and a pictorial 
record of it in operation, 

The new film will take its place in Pan 
American's library of travel and air prog. 
ress films offered to school and adult au- 
diences all over the country. 
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Acetylene Association Sponsors 
Basic Picture for the Industry 


Sponsor: International Acetylene Amo 

ciation 
Tike: The Acetylene Plame~—Mas 

ter of Metals, 20 min., color, produced 

by Transhiim, 
® This has been designed a the basi 
picture on ony acetylene welding and cut 
ting. It supplements current films now 
available on the subject, or future flis 
which may be made on specific aspects of 
the proces, either by the amsocitation or 
by ite members 

Planning began about three years ago 
when « committee was formed to ives 
tigate current hime on oxy acetylene and 
COM petting processes Last fall the project 
was approved and some 19 producers 
descended upon the executive committer 
al the association. Lranshlen was seclected 
to produce the him and finished it in 
record time to meet a stringent deadline 

the LAAs meeting in San Francisco 
last month 

Three versions of the picture have 
been prepared, One is for use directly 
by the Association in loans to schools, 
colleges, technical societies, ere, A sec 
om has been approved by the Bureau of 
Mines, and 100 prints will carry the Bu 
reau's seal on the tithe and be socked in 
its nation wide distribution system. A 
third verwon will carry a credit line of 
any LAA. member for use in its own 
him program, or may carry a distributor's 
credit line for use in local sales promo 
thon oF educational work 


Sun Oil Shows Service Stations 
Product Story of New Gasoline 


Sponsor: Sun Oil Company 
Tithe: Design for the 50's, 20 color, 

praduced by Films For Inchustry 
® This is the story of the new, higher 
octane rating Sunoco gasoline. For vears, 
Sunoce has maintained a policy of sell 
ing a angle grade of gasoline at the price 
of other company's “regular The old 
Sunoce, though satisfactory in low com 
pression engines, lost sales to “premium 
gasoline for use in such high-compression 
engines as Oldsmobile, Buick and Cadil 
lac 

The new Sunoco, also in one grade at 
“regular” price, is offered as the equiv 
alent of any premium gas on the market 
The film shows tests, conducted prin 
cipally on the three top GM cars, tor anti 
knock qualities, fast starting and mileage, 
in all of which Sunoco was equal to or 
better than any gas tested 

This convincing film is intended as 
basic information for service station own 
ers and operators, It is being widely 
shown by Sun's saleamen at dealer meet 
ings across the country 


CLC 
NOTES IN BRIEF ON NEW PICTURES 


® Third in the NAM motion picture series 
which began with The Price of Freedom and 
The Quarterback is Joe Turner, American, a 
25mnute sound about the responsibility 
of citizens in making and shaping the gov 
ernment through active participation. Joe 
Turner was produced by Apex Films 

Which reminds us chat a DuPont feature of 
some unusual import is due shortly from the 
same studio and that the Ford Motor Com 
pany is previewing its new color film titled 
6100 Partners, a Dminute institutional him 
which tells the tamily story of the 6,000 in 
dependent businesses, large and small, to 
which are linked the productive resources of 
Ford a good lewon in the basic economics 
of free enterprise 
@ Lhe chiel magistrate of New York's City 
Courts recently decreed that all juvenile tral 
tu offenders are to see the recent salety award 
winner Last Date as a graphic lesson in the 


price of highway carelessness and its tragic con 
seipuences. 
@ One of the most interesting stories of this 
or any other decade is the Christopher film 
You Can Change the World. The Christophers 
purpose to young people in the 
vital elds that affect the lives of the majority 
of mankind, Teaching, government, writing, 
labor, social service, library work and the like 
are tasks which Father James Keller, director 
of the Christophers, believes “can change the 
world” and which he and a number of Holly 
wood players espouse in this l6mumn sound film 
now being widely shown 

This 30-minute picture features Bing Crosby, 
Bob Hope, Jack Benny, Rochester, Irene 
Dunne, Loretta Young, Paul Douglas, Bill 
Holden, and Aan Blythe. A print may be pur 
chased outright for $30 or obtained on a serv 
ice fee basis of only $2. Contact the Chris 
tophers, Inc, 18 East 48th Street, New York 
17, for further information 
@ There's a new seres of six silent filmstrips 
on Photographic Darkroom Procedures just an- 
nounced by the Text-Film Department of the 
McGraw-Hill Book Company, 330 West i2nd 
Street, New York. Their cost is $4.50 cach or 
for the entire series. 


Kelvinator’s Sales Education Director Reports 


(CONTINUED FROM PAGE TWELVE) 
ers Kelvinator appliances. Coincidentally with 
classroom work, Get the Space, Get the Beauty, 
Get the Buy, Get Aelmnator dramatizes 
smoothly and with maximum impact the fea 
tures of the company’s refrigerators, model by 
nuxiel, Foundation for Confidence presents an 
overall story of the company's name in the in 
dustry, its manufacturing methods and basic 
praduct quality, and does just what its title 
mvcdicates — ut serves as a basic foundation for 
confidence in the product on the part of the 
salesman when he begins his salesstory to the 
customenr 

These films have met with universal ap 
proval in the held. Our instructors find them 
eminently useful because of their constancy 
they present the message smoothly and profes 
sionally, cower all the points without over 
sight, and maintain the same high level of in 
structional value trom one clinic to the next 


PRODUCT DESIGN DATES BACK om this scene from 
Leonard's “From the Best of the Old 


The trainees find they make the entire sales 
program more palatable, with their flavor of 
entertainment sugarcoating the “message”. 

Those of us in management who direct the 
program have no reservations about the utility 
of motion pictures as a teaching tool. We have 
figures that show our salesmen are 33 per cent 
more effective alter training than they were 
before. 

We have 55 copies of each of our current 
training movies, and they are all in use. In 
the first three months of this vear they were 
shown to 12,245 salesmen; and the audience 
total should pass the 15,000 mark before the 
time comes to start reshooting for next year. 
This is an all-time mark not only tor Kelvina- 
tor but, it is believed, for the major appliance 
industry 

If | may borrow the language of Hollywood, 
1 would say the “box ofhce appeal” of these 
motion pictures has been “super-colossal”, 


Donato Woops arrears in the Kelvinator film 
Your Way to Success in Selling”. 
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The Index of Sponsored Films-Ii 


This is Part Two of the annual review of case histories and other 
detailed reports on sponsored film programs which have appeared 


in the pages of Business Screen during the past year. The next 
summary will appear in an early fall issue. 
VOL, Ne Page 
SPONSOR PICTURES & ISSUE No 
Co How «a Watch Works Feb XI 
What Makes a Fine Watch 
Fine? Feb X 
Cottner Going Places Ap @ X 
Why Play Leap Frog? 
King Joe 
Make Mine Freedom 
Hawatan Co. Fruit of Paradue May #9 X 
Hawtey-Loep Inc Our Changing World Dec 48 TX VITL-—10 
Series 
Hien Propuction Machine Co. Machine Development in the 
Set-Up Box Industry X IV-—35 
Houstnote Fivance Comer The Market Basket Series Feb 19 X 
Spending Your Food Dollars 
Buying Processed Foods 
Buying Dairy Products, Fats 
& Ous 
Buying Meats, Fish, Poultry, 
Eggs 
Buying Fruits & Vegetables 
Assn. FoR 
Carrie Magic Money Apr 49 I-49 
oF Lire 
Insurance Education Sep 49 X VI-—S6 
Div. oF State Fair Dec X VELL 40 
Lp Article Feb 49 X 1-2 
oF Lare Insurance For Some Must Watch jul 49 X 
oF For Us the Living Aug 49 X 
INTERNATIONAL INK Rainbows To Order Feb 499 X i—22 
or Mighty Labors Feb 19 X 
Home ror rue Bunn Helping the Blind To Heip 
Themselves Feb 49 X 1-80 
Teoneire leone Co Making a New Day Out of 
Tuesday Feb 49 X 
Crrv. NJ This Is Jersey City jul 499 X IV—18 
Tra Co Trading With A Friend May X 
Jonson & Jonson Sell As Customers Like It july X IV-18 
joy Co Hard Rock Mechanized 
Mining Feb 30 XI 1-25 
Karen Prazee, Selling Is My Business Dec 48 IX VITI-21 
Prospecting for Sales Feb 49 X I-30 
Presenting the Car Feb 49 X 
The Kaiser-Praver Way Apr #9 
Keart Foorm Co The Cheese Family Album Sep 49 X VI-23 


Leovety rons 


Live Macazine 
Link Bett Co 


Loccems AsOclATION OF THE 

Los Ancetes Powrs 

Lovurean Wostip Action 

Founners Soctrry 

Automotive 
Prooucts, Inc 

Mary Gary Howrey Muss 

Mass. Devetorwent ann 
Con Mission 

Gas. Co. 

Parting Co 

Moroes 

Natl. Association of 


Nar. 

Nar. Co 

Nationat 
Nat. Fam Bossp oF Canapa 
Nat. Hoserrat roa 


ms 
Nations: Sarery 


Sulmet Sulfamethatine in the 
Treatment of Livestock 


Diseases Feb 
The New America Feb 
Handling Materials in the 

Steel Industry Nov 
Heavy Media Coal Cleaning 

Process Dex 
Falling Timber May 
More Power To You Feb 
Answer for Anne Apr 
The Mowing World Nov 
There's Money In Mufflers! Feb 
Story of a Stocking Aug 
Make It In Massachusetts Apr 
The Pipe of Plenty Does 
dnother Man's Business Dex 
Hunting in Alasha Dec 
The Price of Freedom May 
The Price of Precdom 


The Quarterback Dex 
What Makes America Tick Dec 
The National Institute for 
Audio Visual Selling 
The King Who Came to 


Breakijast 
Candy and Nutrition Sep 
The Sweetest Story Sep 
Be Gone, Dull Care May 


Welcome Neighbor 


We Speak Again 
Human Factors in Safety Feb 


1--38 


9 xX 1--16 
49 X 
199 


9 X 
xX 
X 
xX 1-30 
xX 
XxX 


48 IN 
X 
9 


july 39 


99 
8 1X 


Now 49 X 


48 1X 
xX «OVI-40 
N M42 


Feb XI 


x 1-10 


Series, Secret of Supervision, Teaching Safety on the Job; People Are All Alike; 


Feerybody's Different; Teamwork for Satety 


on the Byes Nov 
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Safety Case Histories 


SPONSOR 


Natt. 

NBC 

New Contest 

New Yoru Datiy News 

New Youn 
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Willys-Overland Teams 
for the Market 


BROAD TRAINING PROGRAM AIDS NATIONWIDE DEALER FAMILY 


ILLYSOVERLAND MOTORS, Inec., 


ot Toledo, one of the oldest 
business. In ihe carly 1920's its production of 
pamenger cars was the second largest in the 
dustry, yet only last year did this company 


embark on a sound, practical and well pl anned 


taming program. [tis actually unique in the 


histowy of the company, Sewn phases of the 


program, as they relate to the traming of 
Willys Overland dealers and to the Willys 
Overland product, are also unique in the train 
ing held 

Previous to the present training program, 
very lithe had been done by the company in 
the preparation of their dealers and salesmen 
for meeting the highly competitive automobile 
market. OF course, there were spasmodic films 


Satesrowrn: Willys Overland dealers and distributors at the recent “Dealer Day’. 


An Automotive Pioneer Provides 
Its Field Sales Organization With 
One of 1950's Most Comprehensive 
Visualized Sales Training Programs 


4 


Lyman W. Stack, vice-president im 
charge of Willys-Overland distribution. 


and other sales training aids. No training 
department, however, was continuously in 
ration 

Before World War WillysOverland pas- 
senger car production was comparatively low. 
However. those pre-war Willys-Overland small 
cars bad an excellent four-cylinder engine. 
Early in the war, the United States Army saw 
the need for a small rugged mechanized vehi 
cle of narrow tread which in time became 
known as the Jeep. The remarkable history of 
this vehicle, during and since the war, need no 
explanation. While one other automobile 
manufacturer made a number of Jeeps at the 
beginning of the war, Willvs- Overland became 
the principal supplier and following the war, 
the company was identified with the develop- 
ment of the civilian universal ‘Jeep’. 

Willys-Overland’s position at the end of the 
war Was unique among automobile manufac- 
turers. They were essentially a small car 
manufacturer previous to the war — should 
they continue in this field, or should they en 
deavor to make use of the Jeep with which they 
had become so closely identified? This was 
4 moot question that was debated by Willys 
Overland top management. After the wat 
drew to a close, it was decided to string along 
with the Jeep for a while to see if it would have 
practical civilian possibilities. Variations of 
the Jeep's construction and appearance were 
carried out in a new all-metal, four-cylinder 
station wagon, four-wheel-drive truck, a panel 
delivery, and later a four-wheel-drive station 
wagon and a sports phacton, called the “Jeep- 
ster’. Also added to the line were twowheel 
drive halfton trucks. Six-cylinder engines were 
also available, first in a station sedan, and later 
in the station wagon and Jeepster 

The unusual acceptance of the ‘Jeep’ after 
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Ninety MAnacers listen attentively as their company's 
thoroughly-organized field training program is unveiled. 


the war is indicated by the fact that the com 
pany planned production of 12,000 cars in 
1946 and completed the year by producing and 
selling 72,000. ‘This opened the eyes of Willys 
Overland management to the fact that they 
had something new out of the war that was 
going to have a direct bearing on postwar 
living. 

Actually, they had a bear by the tail and did 
not realize it at the time. As the war years had 


Detmar G. Roos, first vice-president (seated) 
in film sequence with Charles 8. Dennison, 


assistant general sales manager. 


receded, the remarkable story of what the 
public had done by adapting the Jeep to a 
thousand and one practical uses is one of the 
most unusual in industrial history, 

An understanding of this background is nec- 
essary in order to become familiar with the 
problem which faced the WillysOverland 
Sales Department in preparing for the post 
war competitive market, To begin with, they 
had a new product and were pioneering in its 
usages. This product was not competitive with 
other vehicles in the automobile industry. It 
was apparent that the Willys-Overland line 
was not strictly 4 passenger car nor was it 
strictly commercial. It was in between, taking 
on both passenger car and utility characteris 
tics. Another large factor in the Jeep market 
was its use in agriculture 

The Willys-Overland distributor and dealer 
organization before the war was small and had 
sold only passenger cars. The great demand 
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for vehicles following the war made a tremen 
dous increase in the number of distributors 
and dealers. Also, because of peculiarities of 
this passenger car-utility-farming type of line 
the average Willvs Overland dealer had to be 
very flexible in his sales outlook. He also had 
to be capable of talking to farmers at one 
time, the welder or technician at another time, 
the light commercial car operator at still an 
other, as well as to the person looking for a 
passenger vehicle 

Many of the new Willys-Overland dealers 
and some of the distributors had very little 
automobile experience, Others were strictly 
pasenger-car salesmen who had previously 


Trainers was the objective of the Wholesale 
Managers’ School which imaugurated this major sales campaign. 


shown little interest in selling a utility-type 
vehicle. The sales training problem, therefore, 
was one of designing a program that would 
cover the wide range of sales experience and 
background which a successful Willys-Over 
land salesman must have. 

\ further phase of the problem was to get 
the Willys-Overland salesman to fully under 
stand and appreciate the many intrinsic sales 
features and sales advantages which the Willys 
Overland line has. This fact was especially 
true concerning the four-wheel-drive vehicles 
which have advantages entirely their own and 
which are completely free from competition 
(CONTINUED ON THE FOLLOWING PAGE) 


Tratine Facurty in action: (top 
left} Dean A. Walters, service manager; 
(below left) Fred F. Baldwin, fleet and 
equipment manager shows farm facts: (top 


TRAINING SCHOOL PROGRAM COVERS MARKET AND SALES PROBLEMS 


right) H. Smith, assistant manager 
of car distribution; and (below right) Don 
H. Smith, assistant sales promotion man- 
ager, use visual charts effectively, 
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introduces the banc sound 
slidehim “foe Rooth Gets a Break” 


cosrearep Sates MANUALS are remtewed 
by members of the Wholesale Managers School 


Point sy Powwt important elements of the 
slidehim are presented to distributors 


M Day whole wale manage? from Wis 


(standing) reads aloud from the low 
Booth manual as itudents follow ts 
hey Passages during the model traming meet 
img hich them im methods to us 


alt thew own meetings 


Teamwork for Selling: 


(CONTINUED PROM THE PRECEDING FACE) 


However, the public was not at all tamuliar 
with the potential uses of these four-wheel 
drive unites 

It is evident, therefore, that from the frst 
comideration of sales traiming for Willys 
Overland the program must be both broad in 
its training possibilities and also specific in the 
final results which are to be obtained 

Wilding Picture Productions, Inc. were re 
quested early in 1949 by Willys Overland to 
conduct a nation-wide survey among its dis 
tributors and dealers two study the sales struc 
ture, attitudes and problems of the field of 
ganization. Also, the Wilding personnel were 
to conduct their own objective survey among 
the distributors and dealers to see what was 
good and what was bad about the line, factory 
policies and methods of improving factory 
relations with the field 

Wilding turned in a remarkably frank and 
constructive report as a result 
of their survey. This survey 
was conducted under the di 
rection of Lang Thompson of 
the Wilding Contact Depart 
ment Staff. As a result of Mr 
Thompson's survey, the Wil 
ding personne! presented 
their recommendations for a 
complete and comprehensive 
program to top Willys-Over 
lami management in 1949 
This program contemplated 
the use of motion pictures, 
sound slide films, flip charts, 
meeting guides, quizzes, sales 
men's manuals, and other ma 
terials which would be neces 
sary for a comprehensive 
training job 

The workmanship passed through various 
stages of consideration and discussion among 
factory management and the distributors and 
Finally with the approval of the 
Board of Directors, the training program got 


dealers 


under way in the late summer of 1949. The 
first two units of the program provided for 
complete training needs. The first was to be a 
motivation meeting intended to arouse inter 
est in and appreciation for the product. This 
meeting was held in the held the first part of 
March, 1950, under the title “Opportunity Un 
limited The principal unit for the meeting 
was 4 55-minute motion picture which actually 
was made up of 3 hims. One him, 28-minutes 
in length, titled The Workhorses of the Farm 
was a broad study of the uses of the Willys 
Overland line on the farm as seen through the 
eves of the many successful Willys Overland 
farm users. The story technique introduces 
narrator John Harrington who, in conducting 
a vieuwal farm survey im various parts of the 
United States, presents the many uses for the 
universal ‘Jeep and other vehicles by certain 
select owners. The actual owners, themselves, 
appear before the camera and tell their own 


Wittiam S. VeNN, general 


siles manager, Willys-Over- fee which leads into The 
land Motor Company. 


. part one of the motion picture program— 


story during which the audience sees them 
operating their vehicles on their own farms. 

The second of these films was part of the 
motivation of the meeting and was titled The 
Workhorses of Industry. This 18&minute him 
followed the same technique used in the farm 
fim, showing the many industrial uses of the 
Willys Overland line from 
the Jeep pulling a DC4 air 
plane at an airport to trench 
diggers, commercial cars and 
similar and many other uses, 
These two hims were tied to 
gether in the beginning by a 
four-minute management se 
quence in which D. G. Roos, 
first vice-president, and Charles 
S. Dennison, assistant general 
sales manager, presented their 
answer to the dealers problem 
The mo- 
tion picture sequence opened 
with a scene in Mr. Roos’ of 


in selling the line 


Workhorses of the Farm: it 
then returns to Mr. Roos’ 
othee after that picture. Following a brief 
break for recess, the film returns to Mr. Roos’ 
ofhee where the question of what the factory 
is going to do for urban dealers is brought up 
and The Workhorses of Industry him is shown. 
\t the close of this film, the sequence returns 
to Mr. Roos’ ofhce where he points out some 


Lirerature Packace of photoqui: 
“ws, meeting guide, and integrated manuals. 
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. ts followed by this sound motion picture, 


of the plans that will be announced in the 
future, 

This entire motion picture was designed to 
be used for sales training purposes in the held. 
After the salesmen have been tramed, the farm 
and industry films are separated to be ued 
by the dealer for product sales purposes. It 
was intended to give him an added sales tool 
for prospects and for any showing he might 
make to the local grange groups and other or- 
ganizations. 

Designed to be used with this program was 
a series of “Opportunity Unlimited” flip charts 
prepared for the sales training directors. Also 
an “Opportunity Unlimited” meeting goide 
and “How to Hold a Meeting” guide were pro- 
vided by the sales training directors for this 
meeting. 

\ series of sales training sound slidefilms 
was designed to be used in the field following 
the motivation meeting. The first of these 
slidefilm meetings was conducted in April. 
This film and the accompanying training ma 
terials were tithed Joe Booth Gets a Break. 
Subject for this film was sales fundamentals, 

The Joe Booth meeting also included a 
salesman’s manual, a sales trainer's meeting 
guide, quiz and answer sheets, and three-ring 
binders which each salesman can use to build 
his own sales training file. These materials 
were prepared by Wilding Picture Productions, 
as part of the training “package”. 

The training program continued in May 
with a sound slidefilm, titled The Other Side 


Wittys TRAINING ProGRAM IN THE Freto as the first sessions got under- 
way recently at this Wichita, Kansas dealer gathering 


of the Picture which provides basic principles 
m selling the farm market. This slidefilm hws 
been completed 
Other programs in the sound slidehim series 
which will follow on succeeding months are 
The Wiilys-Overland Line, Engines end 
Chassis, Prospecting the Product, How to 
Plan and Stage Demonstrations, Handling the 
Trade-jn, Closing the Sale, and Delwermg the 
Product and Following Through After the Sate 
The present series of films is designed to 
continue through 1950. They will be followed 
by additional subjects in 1951 until all subjects 
ot training the salesman, as well as subjects on 
dealer management and operation are covered, 
One of the most unique phases of the Willys 
Overland program, probably unique in the 
entire industry, is the fact that the company 


Visuatizep Crart introduces the “Opportu- 
futy Unlimited” program as Lang Thompson, 
Wilding executive, makes presentation, 


has approximately 90 sales training directors 
in the field, This number is expected to be 
augmented by another 10 to 20 within the 
next few months, Eventually Willys-Overland 
expects to have 100 “training directors” in the 
held. These men are the wholesale managers 
of the WillysOverland distributors; the men 
who are in continuous contact with the dealers 
under each distributor. These men have other 
duties to perform in their contact with the 
dealers; but their importance in carrying out 
factory training and policies has been greatly 


SUMMARIZING THE TRAINING ProcraM for the 
wholesale managers is Willys’ sales executive 
Dennison (on platform) at recent meeting 
where they vecewed model training. 


enhanced by the setting up of the present 
program. 

In the past, the distributors’ wholesale man 
agers had very litth contact with the factory. 
Under the present plan, it becomes more ap- 
parent that the dealer is the most important 
contact with the public, both as far as the dis 
tributor and the factory are concerned. The 
wholesale manager has grown in stature, 

Making him a sales training director in his 
sales area is a big undertaking; sometimes an 
area covers from two hundred to five hundred 
miles and includes as many as sixty to eighty 
dealers. 

In order to get him started out properly, all 
wholesale managers were invited into the lac- 
tory for a week's schooling during the first two 
weeks of February. Willys-Overland’s depart- 
ment heads presented policies and objectives 
of their department functions to the whole: 
sale managers as one phase of the training, On 
the last day and half of the school, two assist- 
ing executives of Wilding Picture Productions, 
Inc., presented the model training meetings 
to give the wholesale managers’ advice in the 
conducting of their own meetings. 

Upon their return home, they were kept in 
contact with the factory sales training director 
by means of special letters and communication, 
It is intended that these ninety to a hundred 
sales training directors will operate in each 
distributor territory in collaboration with the 


(CONTINUED ON PAGE FORTY-FIVE) 


Mipwestern W-O Retait Dearers share facts and figures about their 
1950 sales opportunities with Business Management head, Mark Howard. 


| 
fast MEETING 

| | | 
| 
ia 
| | 
“¢ 


POUR OF CONTINUING BUSINESS SCREEN SERIES ON “MEET THE PRODUCERS” 


They Call Him a “Producer's Producer” 


VERYONE HAS HEARD of « doctors 
oF an authors author 


hits 


shining example of mudcentury technic al pro 


Tyron a producers producer 


howed at 12726 Wisconsin Avenuc 


NW. in 
Imhcentury hommes of Washington's great and 


anachromistic contrast to the 


One oF which enables 
Byron to gree 72-hour service (and often faster) 
with prints Wartime innove 
trons have been impro as on Ayrons “cote 
optics which prowides fades and dissolves im 


the printing fr crus 


tear great a Mone 5 throw away in the heart of 

Here another producer may come for any 
phase or at any Mage of production 
about 


sound recording (Byron is enthusiast 


the Reevesound Magicorder) , cutting, editing, 
matching, optical effects, cithing. ¢ omplete pro 
duction Lacilities for l6rum, including anima 
tion stand (built in Byron's own machine shop) 
stage entire sec 


amd larwt the 


ond floor, For one well-known client, Byron 
has just completed the lust of a total of 165 
films. In this case, rough footage was turned 
mo finished complete with narration 
Scktom has 


been approached with the businessithe meth 


anny of motion pictures 


dls applied to this exclusive ly lomm and un 


deniably successtul organization. Founded in 


1998 with two employees Byron's now has a 


permanent stalf of 25 sugmented as needs 


scene (below) shows one of the 
available sound recording studios through the 
glass observattr vindou 


require. It is one of few companies of any kind 
with its own acroplane and heensed pilot 


Surrounded by quaint, gabled reminders of 


i 
4 spacious and gracious age, Byron has occu 
pied the building at 1226 Wiscomun Avenuc 
sume January, 1947. Containing over 50 rooms, 
the interior lavout was planned “down to the 
last nail” by Byron and associates so that work 
would flow logically with a minimum of lost 
time and motion, therefore ethoiently and eco. 
ally 

The first floor is given over entirely to the 
laboratory, and as one client puts it, “Byron 
has the last word in laboratory equipment 
From the large assembly and shipping room 
color 


hundreds of correct” and black-and 


white prints are shipped daily and hourly, not 


Tits PRECISE AND VERSATILE animation stand 


was constructed by Byron to meet his quality 


standards and special production demands 


CLIENT SCREENING BOOM ts cmall and intimate, 


wats approximatety nine persons, but addi 


tional chaus can be placed when needed 


Hts DEVELOPING MACHINE turns a hundred feet 
in the proc- 
The precise 
and efficient Fonda equipment cost $25 900 - 


according to studio notes 


a minule — negative or positive 


essing of black and white film 


only to customers along the Eastern seaboard, 
but in the midwest, Texas, California, Canada, 
and South Africa as well, such is the Byron 
reputation tor speed, quality, and precision. 
First to offer dissolves in the 
printer during ‘elease printing —a wartime 
development — Byron's normal service on “col 
or correct” prints is 72 hours, another first. It 
is by no means unusual, however 


fades and 


to process 
and deliver them the same day the original 
All prints are protected with 
a Peerless vapor treatment without charge to 
the customer. 

During the Senate debate on the North At 
lantic Pact, Senator Tom Connally began to 
speak one evening on the floor of the Senate 
at twenty minutes to seven. As he began to 
talk, the National Broadcasting Company 
lomm sound camera was fo« used on him. 

Completing his remarks, Senator Connally 
returned to his office, signed two or three let- 
ters, and went home. As he walked in the 
(CONTINUED ON PAGE FORTY-FOUR) 


stock is received 


FROM THIS ASSEMBLY ROOM and shipping cen- 
ter, Byron ships hourly to all parts of the coun- 
try where film clients are served. 
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Roy Lerson Featured Speaker 
at National Audio-Visuel Show 
® Rov E. Laxson, president 
of Time, Inc., and chairman 
of the National Citizens Com 
mission for the Public Schools, 
will be the featured speaker 
at the joint session of the Na- 
tional Audio-Visual Conven- 
tion on Monday morning, 
July 31 ac the Sherman Hotel 
in Chicago. This session will 
be a joint meeting of all four 
organizations participating in 
the convention. 

Mr. Larson's prominent 
role in Time publications is | 
equalled by his active partici | 
pation in educational affairs. | 
He was an Overseer at Har. | 
vard University from 1940. | 
1946 and continues to serve. 


Putting the Hea? on 


DooTucerm Sales 


Alert Duo-Therm Organization Uses 
A Corps of Ampro “Stylists” for 
Dealer and Salesman Training 

The makers of the famous Duo-Therm home heaters, water 


ud heaters and floor furnaces have long recognized the need for es 
; audio-visual aids in their sales training and service progrom, i 
Built-in quality, special features, exclusive advantages need the me 
| combination of sight, sound and motion to be grasped quickly | 
4) and completely. Recently they purchased a bakers’ dozen of +t 
Ampro “Stylist” lémm. sound projecton and put them to work 
Roy E. Larson at once—dramatizing the most effective Duo-Therm sales points . 
; to sal and dealers—teaching service men how to do a ie 
1 Revised “Magazine Magic™ Is more efficient service job. At this time they ore well pleased | } 
| Released Vie Modern Exchanges with the results of their stepped-up ovdio-visual program—ond oe 
oh @ A completely revised ver- with the performance of their corps of Ampro projectors. if 
sion of Magazine Magic, the if 
{ full-color film story of The 7 
Curtis Publishing Company, 20 OF SALES DYNAMITE 
; has been released throughout A Truly Lightweight Sound Projector Other Leading Companies Are Making ’ ii 
F the United States to local Ampro ectors idends EB 
distribution centers in twen- . 30 ie. Proj Pay Big Div 
: ae COMPLETE UNIT WEIGHT . 29 Ibs. Industrial leaders in increasing s are realizing the ‘ 
a Sn wegen: This sew unit opens a new era for dously effective impact of 16mm. sound motion pictures, The 
During the sound Glens for busines use superb “professional quality” pictures and sound reproduction, 
minutes running time, the ag Be Sp ~ the extra measure of film protection and serviceability .. . all these i 
film pictures, from woodlands 4 scores of other modern business tasks things have made Ampro America’s preferred \Gem. industrial 4 
le offers outstanding tome quality, - 
to newsstands, the steps in- projection, simplified threading sound Projector. 
volved in producing every plus rugged, precision-quality perform. 
ance year after year. Mail coupon today ¥ 
| twenty-four hours more than 4 for full details and specifications on 
one million copies of the La- the Prete AMPRO CORPORATION 
dies’ Home Journal, Holi- 2835 Western Ave., Chicago 18, 
day, Jack and fill, Country Please sond me futi details, specifications end price 
and The Satur- | Send for This Booklet . . . 
day Evening Post. “A POWERFUL AID TO INDUSTRY” ee . 
The him was produced by It shows how 16mm. sound films can be used to 
Paul R. Thoma and narrated help solve your problems. It’s free . . . mail coupon Adtrem 
by Bill Slater. Since 1947 it for your copy. | 
20,000 times to a total of F 
schools, colleges, men's and WRITE FOR COMPLETE FREE LIST OF LOW-COST FILM GUIDE LIBRARY EDITIONS 
women's clubs and industrial @ Many useful reference publications are available & Wellare, Sound Slidefilm Guides, Projectionist’s ! 


groups. It is distributed free 
of charge by Modern Talk. 
ing Picture Service, Inc. 


to Business Screen readers in our growing Film 


Handbooks, etc. Write today for complete free list, 
Guide Library which includes Safety, Sports, Health 


c/o 150 E. Superior Street, Chicago 11, Ulinois. 
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Activiry cominues at 
lively pate during thewe opt 
montin. Notable among the new 
flee the DuPont paint color 
him reviewed below and numer 
ous sales promotion 
Subject Functional Use of Color 

in Business and toduetrial 

Tithe: The Case tor Color 
Dulont Finwhes Divi 

won 
@ Physical and psychological ef 
fects of colow are related in this 
new him describing the Du Pont 
Companys painting plan 

The Case tor Color apple s color 
conditioning wo schools, restau 
rants and busines offees. Sone 
of the results cited trom poor color 
combinations are eyestrain, low of 
appetite and tantrum scenes in the 

This him iw Du Pont’s second 
entry on the subject of color con 
ditioning. fret one deal 
primarily with the application to 
industrial plants 

Filmed in color, The Case for 
Color a sound him with 
a 25-minute playing time. Free 
loan from the DuPont de Ne 
mours Co. Finishes Division 
Westinghouse Sponsors Laundering 
Picture Featuring Vera Vague 
@ A new motion picture on West 
inghowse laundry equipment, 
which features Vera Vague and 
Sterling Holloway, will soon be 
available through the company's 
appliance dealers for showings 
tor 

Called Vera lague Has Hew 
Wey, the comedy concerns the 
ants of Holloway as a lary, 
slcepycyed salesman who is per 
suaded by Vera Vague to try to 
do ber laundry when her wash 
ig equipment stops working 

Produced by Roland Reed Pro 
ductions of Hollywood, the pix 
ture was himed in the Hal Roach 
Studios, Hollywood writers, 
including Miss Vague's own gag 
men, wrote the continuity 
Fred Rockett Completing Two Sales 
Training Films for Richfield Oil 
@ Rocker? Co, 
Hollywood, has two sales training 
pictures in praduction for the 
Richheld Oil Corporation. Plans 
are being made for an institution 
al film for the same company 

on the Rockett schedule 
are several TV shorts for “Filter 
Queen” the bagless vacuum 
cleaner and air conditioner 


PICTURE 


PARADE 


NEWS AND COMMENT 
U.S, Gypsum's Top-Quality Short 


@ Sponsors of The Secret of the 
Masters, new commercial him pro 
duced by Mracuny INTERNATIONAL 
Inc, say their film “ri 
vals Hollywood's finest creations 
in spectacular scenes, sheer beauty 
and interest.” 

Parts of this United States Gyp 
sum production were filmed in 
Italy as well as in Hollywood. 

The tithe, The Secret of the 
Masters, refers to a priceless paint 
ing secret used by painters of 
antiquity, Gradually, the story 
builds up to the modern day dis 
covery of the “secret” in interior 
decorating methods 

Although originally produced 
for Gypsum’'s Texolite paint deal 


ABOUT BUSINESS FILMS 


ems, Warner Brothers theaters 
have decided to screen it as a short 
subject feature 

One interesting sequence in the 
him shows the “Creation of 
Adam” painted by Michelangelo 
in the Sistine Chapel of the Vati 
can. Forbidden to use flood lamps 
in the Chapel, photographer Al- 
berto Baldecci perched himself on 
the ledge of a choir loft and ex 
posed at the speed of 8 (rames per 
second until he had covered the 
mural! 
National Sefety Council Announces 
Eye Safety Film in Two Versions 
@ A new safety waining film 
which should convince the most 
skeptical workman that it's smart 
to wear safety glasses has just been 


EST. 


PLATA 7.3200 


PATHESCOPE PRODUCTIONS 


500 FIFTH AVENUE, NEW YORK 19, Y. 


i914 


Anove: A scene from US. Gypewm film 
"The Secret of the Masters” produced by 
Mereury International Prwiures 


announced by the National Safety 
Council. 

Titled Easy on the Eyes, the film 
opens on an emotional appeal for 
workers to realize what their eyes 
mean to them, then shows how 
easily eyesight may be lost and 
that such loss is personal. The film 
shows what glasses are best for 
specific jobs, presents case histories 
of injured workers and the dra- 
matic testimony of blind persons. 

Three rules set the theme of the 
film—wear the right safety glasses, 
make sure they fi, and keep them 
clean. 

Easy on the Eyes is available 
from the National Safety Council 
in the usual 35mm sound slide- 
film, but it also is offered in a new 
form for 16mm sound-motion pro- 
jectors. The new technique, which 
combines motion pictures, still 
photographs and unusual optical 
effects, makes possible a film which 
approaches the motion picture in 
effectiveness at about one-third the 
cost. 

Prices for outright purchase, 
preview or rental may be obtained 
on request to the National Safety 
Council, 20 North Wacker Drive, 
Chicago, HL. 


Avco Manufacturing Corp. Features 
American Farm Youth in 4-H Film 

@ Dramatizing the life of Ameri 
can farm youth, 4-41 Headlines, a 
new color motion picture, has re- 
cently been produced by the New 
Idea division of Avco Manurac 
rurinc Coar., Coldwater, Ohio. It 
portrays American farm life at its 
best in a way which will make city 
dwellers, as well as farm people, 
realize the importance of national 
farm youth activities. 

The film, which was made for 
New Idea by the Venarp Orcant- 
ZATION, Peoria, Ll., specialists in 
farm motion pictures, had its 
world premier in Chicago when it 
was shown as a highlight of the 
Annual National 4-H Club Con- 
gress. It is now being shown 
throughout the United States. 
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Bureau of Mines Reports Increased Film Audiences | 
at More Showings of 85 Sponsored Subjects Offered | 


@ Educational motion pictures 
of the Bureau of Mines, cover- 
ing more than 85 subjects spon. 
sored by the mineral and allied 
industries, were viewed by more 
persons and were exhibited on 
more occasions during 1949 than 
in any previous calendar year, 
Bureau Director James Boyd has 
reported to Secretary of the In- 
terior Oscar L. Chapman. 

Attendance reports to the Bu- 
reau disclosed that 12,082,114 per 
sons witnessed Bureau films at 
169.412 showings last vear. Dur- 
ing the year, attendance increased 
32.7 percent and the number of 
exhibitions gained 26 percent 
over the previous year. 

Commercial film distributors, 
meanwhile, were furnishing ad- 
vance reports to sponsors on 
monthly bookings of nearly 50,000 
audiences representing two 
more showings apiece in many in- 
Mances. 

In addition to “live” showings 
of the films before educational 
groups, schools, colleges, church- 
es, Civic groups, military person- 
nel, training classes, and other or- 
ganizations, television audiences 
were shown an increasing num- 
ber of Bureau pictures last year, 
Dr. Bovd revealed. At these “tele- 
vised” showings, channeled by 
individual television networks or 
exhibited by independent  sta- 
tions, audiences were estimated at 
more than 11 million persons, 
a substantial increase over 1948, 

Aside from the recognized serv- 
ice to the mineral and associated 
industries, Bureau of Mines mo- 
tion pictures are unique in that 
private industry pays the entire 
cost of production, including pho 
tography, developing print- 
ing, and other items of expense, 


FILM SPONSORS 


Make sure that audiences see and hear y 
message, unimpaired. Don’t let film damage 


dissipate its force. 


PEERLESS FILM TREATMENT starts prints off right, keeps them right. 
Protect your messoge. Get maximum results. 

PEERLESS is the origina! vaporating protection for film — the complete, 
permanent treatment...proven by 16 years of increasing use... steadily 


if your producer's laboratory is a PEERLESS licensee, have your film 
treated there. Otherwise, have it sent for PEERLESS FILM TREATMENT 


and provides sufficient copies for 
general circulation. Bureau films 
contain no advertising, brand 
names, trade marks, or other ma 
terial that might be interpreted 
as advertising. The sponsoring 
firm's name appears only at the 
beginning and at the end of the 
film as an acknowledgement. 

Five new sound films—four of 
them in color—and a revision of 
an earlier film were added last 
sear to the Bureau's film library, 
which now contains more than 
13,000 reels and is considered 
the largest of its kind in the 
world, New films completed were 
Nevada and Its Natural Resour 
ces, Wyoming and Its Natural 
Resources, Tinplate, and The 
Story of Lubricating Oil, all in 
color, and Man-Made Canyon. A 
revised version of The Power 
Within also was added. 

Tinplate was produced by the 
Atlas Film Corporation as were 
Texas and Its Natural Resources, 
Oklahoma and Its Natural Re. 
sources, and Ohio and Its Mineral 
Resources. Atlas also produced 
five other films in the current Bu- 
reau of Mines library, including 
titles on Sulphur, Copper, Petro- 
leum, Steel and Oil, 

With the completion of Neva 
da and Wyoming, the Bureau 
now has seven films depicting 
the natural and mineral resources 
of an entire state and all of 
these pictures are in popular de 
mand, not only in the individ 
ual states described, but else- 
where throughout the country. 
In 1949, these seven “state” films 


000 persons or about one-fifth 
of the total attendance. They 
were shown 31,092 times, account- 
(CONTINUED ON THE NEXT PAGE) 


to the most convenient of our licensees. Write for ‘Where They Are."’ 


/EERLESS FILM PROCESSING CORPORATION 


165 WEST 46TH STREET, NEW YORK 19, N. Y. 


PROCESSING PLANT 


NEW YORK AND HO ywoot 
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SLASH 
FILM PRODUCTION COSTS 
with the Fairchild PIC-SYNC" Tape Recorder 


*Pic-Sync means “in sync” with picture 
camera regardiess of tope stretch. 


Each time you retake a sound track, film pro- 
duction costs go up. The waste of film stock 
and the time delay for _— increase 

rating costs immeasurably, You eliminate 
these extra costs with the Fairchild PIC- 
SYNC Tape Recorder. Play back the sound 
at once .. . check it . . . erase the track . . . 
retake the sound before the talent, the set and 
crew are disbanded. 


Now Use 14" Tape For All Original Sound Tracks 
Fairchild’s deve of the PIC-SYNC feature makes 
the use of 4" tape. Sprocket driven magnetic tape is costly. 


© 4" tape costs 80% less than 16 = Bulletin fully describes 


mm magnetic tape. the new PIC-SY NC Tape 
Recorder. Send for your 
© 4," tape requires 50%, less stor- copy today, 
age space. 
tape is easier to handle. TELEVISION 
© tape assures more intimate asconsees 
wih CBS-TV saves $24.00 
© tape has more uniform coat- wound acto 
© tape eliminates roughness of 
tone caused by sprocket drive. 


ECORDING EQUIPMENT CORPORATION 
154TH ST. AND 7TH AVE. WHITESTOME, L. 


THIS ISSUE OF BUSINESS SCREEN WILL BE READ 
BY MOST LEADING SPONSORS OF BUSINESS FILMS 


{ 
} 
} 
1 
F abe 
4, 
| 
| 
\ | pa 
J j i Be \ 
i 
Ig 
| 
4 
| 
| 
1 
| 
were viewed nore thar (22. 
Le 
| 4 
ag 
a 
te Ave 
« 
i 
33 


Bureau of Mines: 


imag for alent percemt af the 
total 

Avias \ 

and its Natural Re 
culatwom only alenet two vears 
amd alee procluced by Atlas, wae 
the mest populur of all Bureau 
year, being eahubited to 
557,70) on 7,101 occa 
this file: established a 
new alliime record for the num 
her of showings of «a Bureau ble 
m any calendar war amd ale 
“t «2 new high anneal attend 
ance teoord for any single film 
(hiher in the state series 
imelude Texas and Natural 
Resources, Calilarnia snd its Nat 
ural Resources, Oklahoma and 
lis Natural Resources. and Ohi 
and lis Minerval Nesources 

popularity waa re 
porte d in the Bureau's flaw show 
ing mining techniques, purifica 
tion and fabrication of metals, 
lubricution and gasoline, internal 
combustion engines, the storage 
battery, and many other files 
the operation of the mun 
eral and allied industries, Among 
other leading films lest year were 
Sulphur of Steel, Puolu 
tion of the Ou Industry, Help 
Wanted, Prirolewm and Its l' ses 
Steps in Aid, Story of 
op per Met / 
the Sea, Tin Prom Halnna. Story 
of the Mtovage Battery, and This 
ls Aluminum 

Basic Principles of Business Theme 
Of General Motors 70-Minute Film 
@ lo projpect principles ol 
business and the American way of 
life is the purpose of the General 
Motors relations Me 
tween the Lines Scarring Holly 
wean plaver Jeffrey Lyon as a 
newspaper editor, the 
feature production will be avail 
able for distribution after June | 

Transfilm Produces Economics Series 
@ A series of ten training hls to 
be wed in compunction with the 
book and latroduc 
tory Analysis,” by Paul A. Saruel 
son Of Massachusetts Institute of 
Dechnology, Cambridge, has just 
been completed by Transhim 
Ine., New York, for the Text Film 
Divisson of the Hill Book 
to 

The hima, which can be used 
independently of the textbook, 
and which will be used in industry 
training courses as well as in the 


classroom, were previewed recent 


34 


ly at a conference of the American 
Economics Association. More than 
of the Amociation’s members 
attended the preview at New 
York's Hote! Commodore 

Program Success at Chagrin Falls 
@ An cxample of community-wide 
imterest in files and of 
community wile cooperation to 
make their projection available is 
reported from Chagrin Falls, 
Ohw 

In this village of 3,000 subur 
banites, near Cleveland, is a ree 
reation council which sponsors a 
sinner program of activities for 
residents of all ages. This organi 
vation, with financial contribu 
tiom from two churches and the 
treasury surplus of a completed 
forum series, recently purchased a 
Natco sound proyector 

This equipment has been in 


four square 
= 
_our clients 
| | J that’s been our creed 
\ AAR during 25 years of 
\ business film production. 
N 
/\ 
/ \ \ — Square in our advice on the use 
\ <\_ Square in preparing the script 
\ 4 : to do your job... 
\ Ne Square in our handling of 
y your production . .. 
> = 4 Square in the price we ask for our work. 
| Motion Pictures 
\ Slide Films 
\ Television Films 
rederick 


stalled at the local library to be 
horrowed by local organizations, 
of which Chagrin Falls catalogues 
more than 100. To complete the 
community co-operation clement, 
a group of senior Boy Scouts have 
been trained as operators. There 
is no charge for use of equipment 
or an operator, The only restric: 
tions placed on usage are that it is 
for group, not personal, uxe and 
borrowers are responsible for 
prompt return in good condition, 

Since the Chagrin Falls library 
is a branch of the Cuyahoga Coun- 
ty Library System, a him loaning 
service is also available through 
out the system. 


Farm Electrified: 


@ A new More Power to the Amer- 
ican Farmer \6mm sound color 
motion picture Electrified Farm- 
ing, filmed on farms from New 
England to California, was recent- 
ly released by the General Electric 
Company. The 25-minute film 
which demonstrates how properly 
applied electricity can lighten 
farm chores and greatly increase 
productivity is the fifth in the 
General Electric “More Power to 
the American Farmer” series. 

Electrified Farming is a compre. 
hensive visual education program 
which will inform the present-day 
farmer that electricity is now per- 
forming a great variety of services 
on more than two million farms 
throughout America, both in the 
home and in the fields. 

Through the use of actual trans- 
continental case histories, the film 
tells and shows the farmer, in an 
entertaining way, numerous appli- 
cations and uses of new and mod. 
ern electrical equipment. It in- 
structs the farmer how to live and 
work more efhciently and econom- 
ically through the use of elec- 
tricity. 

\ typical county fair filmed in 
Cobleskill, New York, is also in- 
cluded in the MPAF feature. Side- 
shows, the fire-cating man, farm 
equipment, display tents and nu- 
merous fair contests are recorded 
on film. 

Mr. A. H. Hemker, G. E. 
Manager of the Farm Industry 
Division, Schenectady, N. Y., in 
explaining the need for Electrified 
Farming said, “‘probably the 
greatest advancement in farm 
mechanization has been the tre- 
mendous progress that has been 
made in rural electrification. Only 
a short time ago when we spoke 
of farms being electrified we meant 
that they had electric lights and 
made use of electricity for the com- 
mon things like the radio and 
the flat iron. Today electrification 
means that the farmer has really 
put this ‘tool’ to work in his pro- 
duction. Many new machines are 
available today that a few short 
years ago did not even exist to 
some of our wildest dreams. These 
modern machines are portrayed in 
this film to help the American 
farmer realize a more profitable, 
quicker and easier farming and 
more dignified living.” 

Electrified Farming is being 
distributed bv Association Films, 
commercial distributor with re- 
gional offices located in New York, 
Chicago, San Francisco and Dallas. 
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INDUSTRY LEADERS MEET 


}. Arthur Rank (left) was the 
recent guest of C. H. Perey 
president of Bell & Howeil, 
during the English fim mag 
nates U.S. inp. His English 
frm which manufactures B 
“ut produc ts there recently com 
pleted its 10900th English 
made Filmosound projector 


3-Dimension Company Names 
Robert G. Smith as Seles Manager 
@ Appointment of Rosexr 
Smrrn, 37, as sales manager of 
Dimension Company, man- 
ufacturers of photographic equip- 
ment, has been announced by 
H. A. Boum, president. 

Smith will handle sales of “TDC 
VIVID” slide projectors and ac 
cessories through photographic 
distributors in the United States 
and abroad. He has previously 
been active in the retail photo- 
graphic field, as store manager for 
the General Camera Company, 
Chicago, and as camera buyer for 
Lytton’s, Chicago. 

Jay E. Gorden Named Californie 
General Mgr. of Two A-V Firms 
@ Jay E. Gorpen has been named 
general manager of the California 
operations of both ScREeEen 
Aperres, Inc., and Gateway Pro- 
puctions, Inc., both of which are 
located in San Francisco. 

Mr. Gorden was Audio Visual 
Coordinator for the Sixth Army 
for more than eight years. He set 
up 60 wartime film libraries. 


Society for Visual Educetion, Inc. 
Names Nevert-Wilton as Exporters 
@ Nevesr, & Associates, 
Inc., has been appointed by the 
Socrrty Por Vistar Epucarion, 
INc., to serve as its export depart 
ment, it was announced by Wu 
H. Garvey, president of 
the S.V.E. This appointment will 
greatly enlarge the scope of the 
society's coverage of world mar 
kets. 

One of the leading foreign trade 
organizations in the midwest 
Neuert, Wilton & Associates, Inc., 
handles the export of numerous 
photographic and electronic 
equipment manulac turers and op 
erates on a world-wide basis 


” 
O. J. McClure Appoints Two Reps 


@ Veanon Lomearp and Joun H 
Kiein have been appointed sales 
representatives of O. J. MoCriore 
TALKING Prcrurts in the Hlinois 
Wisconsin and Southwest terri 
tories, respectively. The company 
is a Chicago manufacturer of 
sound slide-him equipment and 
record players. 


Purchases Interest in D. T. Davis 


@ W. G. Kieriey has purchased 
an interest in the Louisville, Ken 
tucky, business of the D. T. Daves 
Company, according to D. T. Da 
vis, company president. The con 
cern services the educational mat 
ket in Eastern Kentucky, Southern 
Ohio and Wennessee. Mr. Kirtley 
has been manager of the Louis 
ville store for the past four years 

It was also announced that a 
new corporation has been formed 
to serve the Louisville, Western 
Kentucky and Indiana area. The 
frm name will be D. T. Davis 
Company of Louisville, Kentucky, 
and Mrs. Abbie Kirtley will con 
tinue as office manager. 


Ralph Schoolman Joins P. 
@ At presstime, an 
nouncement was made 


LINE VOLTAGE BOOSTER that Raven Scnoot 


> . FOR PROJECTORS 


... is the answer 
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MA, a 20-vear veter- 
an of the factual film 
held, has joined Pa- 
THESCOPE PrRopuc. 
tions, New York, as a 
member of the crea 
tive staff. Most widely 
known of his films are 
Jerry Pulls the Strings, 
Aukan, and a recent 
employee relations 
motion picture series 


for Procter & Gamble. 


HOUSTON Color Laboratories 


FASTEST SERVICE LOWEST PRICE 
HIGHEST QUALITY 


OLOR LABORATORIES 
Olympic Boulevard 
ES 25. CALIFORNIA 


BRadshaw 24331 Cable: HOUSCORP 


Rangertone is proud to announce a great advance in tape 
recording. A new serics of Magnetic Tape Recorders that 
introduce many revolutionary improvements — features that 
achieve a quality of performance never before experienced in 
tape recording. Available in all models. 


R-5SR Rack Mounted 
R-5P Portable (illustrated) $2025.00 
R-5C Console $3000.00 


“For film synchronization work, your Rangertone Tape Recorder has 
been in use here for several months, To say its performance is anything 
short of sensational would be an understatement. In my opinion this 
method of synchronous tape recording will soon make any other method 
of sound film recording 


$1970.00 


Fred de Jaager, Chief Engineer 
Empire Broadcasting Corp., N.Y.C 


Write for Complete Details 
RANGERTONE, INC., 73 Winthrop St., Newark, N. J. 
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SERVICES *% 35mm copies from 35mm 
. INCLUDE * or 16 mm Motion Picture Films, \ 
2 2 Color Copies 
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Cannon Mis’ Free TV Films 

(through N. W 
Aver) 
apenend TV films tree all re 


i» offering two one munute 


ceil sore im television cities 


Stores the purchase 
time at bacal rates, have clewen wx 
onmds tow announcements at 


the end of the him 
Feature “Sells” Wertinghouse TV 
@ One of the mont widely 


uted 
will be Champagne for Carsar, a 


commercial” of 


United Artits release warring 
Ronald Colman and Celeste 
Holm. The commercial angle con 


sists of several chme-ups of West 


inghouse television recervers in 
which the company name ts clear 
ly visible 

I ving in with the movie, West 
inghouse will run |,000-line news 
paper ads in TV cities siemultanc 
ously with local release of the film 
Dealer promotions and special kits 


will alee be used 


Ford Signs UPA for 10 TV Spots 


@ United Productions of America 
has been signed by Ford (through 
]. Walter Thompson) for a series 
TV commercials 


for the Kay Kyser show. Five thea 


at ten second 


tre advertising thus will be 
adapted from the video reels 
UPA'’s Ford comtract was con 


Fulward 
vice presi om 


New York office 
Al Capp Cartoons in Production 


@ Fists Fou 
tion with Jerry Capp, is finishing 


chuded by Gershman, 


charge of the 


it) 


up the first episode of a new serics 
of TV puppet films based on Al 
Capp's Fearless Fosdick 
hero of Lil 
Mary Chase has designed and op. 
erates the characters 


Audio Completes Five TV Series 


completed 


tamed 


Abnet Puppeteer 


has just 
new \ 
Coodyear Remon & Hedges, 
Atlantic Refining and the 
Duffy Mott Co 


Transfilm's General Mills Cartoon 
@ Inc 
a Yteecond, full 


spots tor 


has produced 
animation 
Foods. 


commercial for General 


employing a new art technique 
Jack ZANDER, di 


rans 


developed by 
rector of animation tor 
him 

The film 
Three Beats 
Hopalong 
will 
Crisp” the Fools 
product which ts both a cereal 
and a confection 


to be hnown as The 
used on the 
program. It 


introxtuce 


will be 


“rve to Sugar 


new General 


TELEVISION #£'NNEWS 


Motion Picture and Television Engineers Meet in Chicago 


® Unsery oF Iwreeest and marked 
progres in amalgamation of the 
two felds of the 
aml 


motion picture 
inclustries 
mxted by Earl Sponable, presi 
dem of the Society of Motion Pix 
ture and Television Engineers at 
the comtussion of the 
67th 
Chicago last month 


telev were 


wemiannual convention im 


Final day's sessions were con 
cluded with reports on Sdmm and 
lomm 
amd 

Via 


Board ol Trews, 


Caner as, processing, 


motion techniques 
the Society's 
Malcolm G 
lownsley, awt. chief engineer of 
the Bell & Howell Company, Chi 
and Frank Carkon of the 
General Elecuric Company, Nela 
Park, Cleveland, were named to 
hil vacancies on the Board created 


pe ture 
meeting of 


(age 


“Salesman” for Swift's 


get results. 


Brookfield Sausage on TV. 


Serving many business 
leaders with films that 


May we serve you? 


by the adoption of the Society's 
new comtitution. It was alo 
announced that the 68th semi 
annual convention will be held at 
the Lake Placid Club, Lake Plac 
id, New York, October 16 to 20. 

Aside 
devoted exclusively to reports and 


trom the three sessions 


dacusions on the swilt-paced 
progress of television engineering, 
with advance notes on color tele- 


vison, there were featured see 
sions on highspeed photography. 

News headliner of the Conven 
briet 


but highly-revealing floor contro 


tion was undoubtedly the 
versy rained by and between guest 
speakers Colonel John Howland, 
exponemt of the Zenith Phonevi- 
sion system, and Spyros Skouras, 


preidemt of 2hthCentury Fox. 


SELEVISION COMMERCIALS 


wew YORK CHICAGO 
HOLL 


Boston's Lively Television Market 

@ The sale of television sets in 
Boston continued at a brisk pace 
and has now reached 305,793. A 
recemt survey indicated that home 
installations number 300,890, 
while 4,903 sets are in public 
places. 

New High-Speed Camere Probes 
Mystery of Human Eye for Science 
@ A high speed camera for pho 
tographing the tell-tale interior 
of the eye is now in production. 

Developed alter two years’ re- 
search by the Bausch & Lomb 
Opucal Company, it photographs 
—in color or black and white— 
the retina, nerve fibers and other 
structural elements of microscop- 
ic size within the inner recesses 
of the eve. 

The only camera of its kind in 
production today, it was designed 
at the request of the U.S. Public 
Health Service for studies show- 
ing the relationship between en- 
larged retinal blood vessels and 


such vascular diseases as high 
blood pressure and arterioscle- 
rosis. 


The camera has also been used 
extensively by Dr. Walter Kemp- 
ner of Duke University Hospi- 
tal in his “rice diet” research and 
treatment of these diseases. Pho- 
tographs taken periodically of 
the interior of the eve are super- 
imposed so that the diameter and 
tortuosity of blood vessels may 
be compared at various stages of 
treatment 

“Eve specialists and physicians 
have shown widespread interest 
in the camera's development,” ac- 
cording to Howard E. Trimby, of 
Bausch & Lomb's Ophthalmic 
Instrument Division. “Photo- 
graphs of the living fundus,” he 
pointed out, “provide documen 
tary evidence of such eye pathol- 
ogies as abnormal condition of 
blood location and ex- 
tent of hemorrhages, pigmenta- 
tion, and extent of cupping of 
the nerve head.” 

Sumner Lyon Joins Writing Staff of 
the Princeton Film Center 

@ Sumner Lyon has been ap 
pointed to the writing staff of THe 
PRINCETON Fitm Center where he 
will work on the preparation of 
scripts for documentary films and 
for television motion pictures, it 
was announced recently by Gor- 
don Knox, executive producer. 

Mr. Lyon was formerly associa- 


vessels, 


ated with RKO-Pathe for four 
vears where he wrote theatrical 
short subjects in the series, This 


Is America, as well as scripts for 
several commercially sponsored 
documentaries. 
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our Business Scaren editor, 
Yo. H. Coelin, Jr. was a guest 
speaker April 24 at the proneering 
Fepreat Visuat Ams 
sponsored by the Pexson- 
Counc. Cannon C. Hearne 
of the US. Department of Agri 
culture was chairman of the five 
day Workshop program held at 
the Naval Gun Factory. Here's a 
running account of other govern: 
mem him activities: 
LABOR: Premieres @ Safety Film 
Lasor: Wrong Way Butch, a 2 
reel satety subject produced by 
Pete Smith, Metro-Goldwyn 
Mayer, will have its first showing 
before the President's Conference 
on Industrial Safety meeting in 
Washington the week of June 
hith. Thereafter it will be thea 
trically distributed in the regular 
Pete Smith series. 

Job accidents last year killed 
15,000 workers and disabled 1,870, 
000, with a loss of 39,000,000 man 
days of work. “Wrong Way 
Butch” will emphasize in Pete 
Smith's well-known manner the 
necessity for better work practices 
in an effort to reduce the annual 
toll of deaths and injuries. The 
fim developed from a request by 
Secretary of Labor Maurice J. To 
bin to Dore Schary, Executive 
Vice-President, M-G-M, for coop 
eration with the national program 
on industrial safety. 

Iwo Pete Smith short subjects 
have won annual awards of the 
National Safety Council: Seventh 
Column in 1943 and Safety Sleuth 
in 1944, 


MENTAL HEALTH: “Preface to a 
Life” Now Ready for Distribution 
@ From the NATIONAL INsrrruTe 
or Menta Heatts, Pustx 
Service, Feperar Secours 
ry Acency, comes Preface to a 
Life, produced by Sun Dial Films, 
Inc., under the supervision of Sam 
uel A. Datlowe, with the profes 
sional advice of Dr. M. Ralph 
Kaufman, Chief Psychiatrist of 
Mt. Sinai Hospital, New York, 
who served as psychiatric consul- 
tant in the production of The 
Snake Pit. 

Designed for parents, teachers, 
and everyone interested in chil 
dren, the narrative for this 28 
minute film is addressed to the 
newly born Michael Thompson, 
whose life it shows in his critical 
years and upon whose developing 
personality are exerted the con 
flicting influences of parents, 
friends, and neighbors. 

Preface to a Life was written 
and directed by William S. Res 
nick, with photography by Boris 
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CAPITOL COMMENTARY 


Exclusive Reports to the Readers of Business Screen 
by Roberta Cook, Staff Correspondent in Washington 


Kaufman. Karol Rathaus com 
posed the musical score and Nel 
son Case is the narrator. 

Sixteen-millimeter prints of the 
film may be borrowed from each 
State Mental Health Authority 
and purchased from Castle Films, 
1445 Park Avenue, New York 29, 
New York. 


PUBLIC HEALTH: Warner Brothers 
Produces Cartoon for Theatre Use 

@ Tue Postic Seevice is 
theatrically represented by the 12 
minute Technicolor cartoon So 
Much for So Little, produced by 
Warner Bros., and distributed in 
Warner Bros. theatres as a public 
service in cooperation with State 
and local health departments. So 
Much for So Little shows what a 
well-organized, adequately staffed 
community health department 
does to protect the citizen through 
out his life, After the completion 
of its theatrical run, it will be re 
leased in 


New Government Film Catalog Due 
@ Also expected from the Frp 
PRAL Seournrry AGency this sum- 
mer is the catalog of U.S. Govern 
ment films which the Orrice oF 
Epucation has in preparation. 
The latest catalog of Government 


_ films was issued in June, 1947. 


FISHERIES: Show "Food 
for Thought” to Aid Industry 
@ Sun Dial Films is again repre 
sented with Food for Thought (15 
minutes), produced for the 
BRancn oF COMMERCIAL 
US. anp Witotire Service, 
DEPARTMENT OF THE INTERIOR, 
under the supervision of Mr. Dat 
lowe and Elliot A. Macklow, Vi 
sual Education Specialist for the 
Branch, 

This l6mm color film illustrates 
effective planning, purchasing, 
preparing, displaying, and serving 


techniques utilized in the school. 
lunch program. It also breaks 
down several of the superstitions 
surrounding the combination of 
fish and milk. 


@ Chances are that most people 
have never heard of the menha 
den, but it is a very important fish, 
Menhaden oil and meal are used 
in the production of paints, soaps, 
cosmetics, the feeding of poultry, 
cattle and other livestock — in all 
approximately 165 products. 

To be available at the end of 
the vear is the tentatively titled 
Story of Menhaden, which accord- 
ing to Mr. Macklow will show its 
uses, the colorful methods of cap- 
ture, and processing. More pounds 
of the menhaden, which runs from 
the Maine coast to the Gulf, are 
taken vearly than any other fish. 
rhis 2-reel color subject is being 
financed for the Government by 
the menhaden industry wi't) in- 
dividual contributions ranging up 
to $3,000, 


BUREAU OF MINES: § New Titles 
@ On the way from THe Bureat 
or Mines, DePARIMENT OF THE 
InteRtion, are the five titles fol 
lowing, together with the sponsors: 
Missouri and its Natural Re 
sources (Sinclair Refning Com- 
pany); Oregon and Its Natural 
Resources and Washington and Its 
Natural Resources (Richfield 
Oil); Sand and Steel (Allegheny 
Ludlum) ; and Acetylene Welding 
(International Acetylene Associa 
tion) . 


ARMED FORCES: Sequel to “Fight- 
ing Lady” Is Navy's Pestwar Film 
@Each branch of the Armed 
Forces, DerantmMent oF Derense, 
presents a film for public exhibi 
tion. 

From the Navy comes Fighting 
Lady's Family (24 minutes), nar 


rated by Robert Taylor, This sub- 
ject is a progress report on the 
post-war Navy and deals especially 
with the growth of Naval Aviation 
since World War LL. In addition 
to new-type planes, cold-weather 
expeditions and the development 
of the snorkel submarine are 
shown. The high point of the 
film is reached when it shows 
what would actually happen if an 
unlimited auack on the United 
States occurred. Plan Orange, the 
emergency plan which sends the 
entire Navy to battle stations, 
shows that the Navy is ready at a 
moment's notice to do its part in 
the country's defense. 

Fighting Lady's Family is avail- 
able for loan from the respective 
District Public Information Of 
hieers of the cleven naval districts. 


ARMY: “Research and 
Development" Tells Science Story 
@ Research and Development (20 
minutes), produced by the Signal 
Corps, DeraARTMENT OF THE ARMY, 
shows the importance of research 
activities carried on by the mili. 
tary services and the cooperation 
ol industry and universities in un. 
covering many scientific facts, Pic- 
tovially demonstrating the ad. 
vances made in improved arms 
and equipment, the film shows 
among other examples of applied 
scientific research, guided missiles 
launched trom submarines, ships 
and planes; the laying of mines 
from the air; the development of 
re-fueling in mid-air; and the C-99 
cargo transport plane, the capacity 
of which equals that of four rail- 
way freight cars. 


ARMY: Colonel Stodter Is Named 
Chief of Army Pictorial Service 

@ CHartes Srovrer has 
succeeded W, W, Jervey 
as Chief of the Aamy Prcroriat 
Service Dirviston, 


AIR FORCE: Produces “Ready for 
Flight” and Two Other Films 

@ The story behind the Berlin 
airlift is told in the 2-reel Am 
Force subject, Ready for Flight 
(produced by American Film Pro- 
ducers). Without the skills and 
stamina of the airmen on the 
ground—the unglamourized main 
tenance men, grease monkeys, elec- 
tricians — the big lift would not 
have been possible. Ready for 
Flight is obtainable from Air Ma. 
teriel Area Headquarters. 

Also in production for the Air 
Force by American Film Producers 
are two additional public infor 
mation films, Ciel Air Patrol and 
Tactical Air Command, The 
former will be an explanation of 
(CONTINUED ON THE NEXT PAGE) 
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what the Patrol ix and docs: the 
latter will show how a large part 
om tbe Aw Force ts designed to 
lumetion with the other Services 


CAA: Four New Films on Aviation 
Safety Ready for Field Personne! 

© Continuing with acronautical 
subjects, the 
has pest relewsed 
lor pictures all two reels 
in length — concerned with avia 
thom salety Bolte was the 
for 4 Plane 
Horn, Sate fevevalt, Sale Flight 
Operations aml firmen 
Rach fim shows some phrase of the 
surveillance of safety 
standards Alwo in preparation is 
Safety in the Ain (3-4 reels 


is designed for public information 


which 


I tomar le filers pro 
duced primarily for aviation per 
wnnel indoctrination, may be ob 
tained from the nine regional of 


hoes of the CALA 


STATE: Considers Releasing More 
Overseas Films for U.S. Showing 
Word comes trom the 
that tie 
TONAL Motion Devise 
has “under comideration” the m 
lease of additional domes 
th ally «al 
to distriteate in this 
Ihe partment can make available to 
4 requesting Government depart 
ment any of tts motion tures 
prepared tor foremn audiences 

\ccording w testimony before 
the Subcommittee of the Howse 
Committee on Appropriations, the 
Motion Picture Division will ce 
vote the larger part of its request 
of $556,575 for original 
thon, if and when granted, to 
lor specialized areas, with South 
cast Asia as the hap target \ 
special fim for India has been 
completed 

Appropriation request for fiscal 
vear ts $2.450,000. which 
mided two the Division's prormita 
portion of overseas missions tot als 
URS thes writing, final 
action has mot been taken by che 
Congr 

Hamilton McFadden, Associate 
Chiet of the Division for 
thom, with be miguarters in New 


York has renigie al 


INDUSTRY: National Fertilizer 

Associetion Now Mating Fourth Film 
@ Outside the Government. 1H: 
NATIONAL Fem titizen Assoctarion 
track tor manulac 


turers of plant nutrients, has in 


production under the supervision 
at Robert H. Engle a 20-minute 
color on showing good 
agreulural practices that make 
“res vield more. Untitled as vet 
the -vear release is « teal 
The Amociation has in dis 
tribution three color films: The 
Lite of the Soil, (33 minutes) 
What's in the Bag, (18 minutes) ; 


and /iunger Signs (15 minutes) 


INDUSTRY: American Railroads’ 
Complete Catalog of 200 Films 

@ Tite Association oF Amepnican 
has prepared a 54- page 
catalog of 200 films made by and 
tor American railroads. Source tor 
copies the Association of Amer 
kan Railroads, Transportation 
Buikting, Washington 6, ¢ 


AGRICULTURE: Its Film Story 
Will Be Told in Our Next Issue 
@ If there isn't a lot in this issue 
about the U. 5S. Department of 
Prorere 
Sexvece, you'll find all the facts in 


\gricultures Motion 


the special Farm Issue of Business 
SCREEN next month! 


“Tanglewood” 


SPONSOR: 


SUB] ECT: 


Prooverion Devas: Seven tons of equipment; crew of 
synchronous sound filming; 35mm 


fourteen; 
black and white. 


Ont Man’s Optnion: “Perfectly beautiful!” 
(Comment at preview by Dr. Serge Koussevitsky, 
conductor of Boston Symphony Orchestra) 


Expecreo AUDIENCE: 


OTHER CLIENTS DURING PAST YEAR 


Ford Motor Company 


The Texas Company 


‘42 MADISON AVE. 


Propucer: MPO Productions 
U. S. Department of State 


Berkshire Music Festival and student activities at 
Tanglewood, Massachusetts. 


200,000,000 — foreign and domestic. 


Pan American World Airways 


PRODUCTIONS, INC, 
YORK 17,N.Y. 


NAVA Institute 


@ The schedule of courses to be 
given at the 1950 National In 
stitute for Audio-Visual Selling, 
and the names of the instructors 
who are to present them, has 
been announced byw Robert L. 
Shoemaker of Se. Charles, Ill, 
chairman of the Institute's Board 
ol following a week 
end meeting of the Board in Chi 
cago. The Institute will take place 
July 23-28 at Indiana University, 
Bloomington, Indiana, It is 
jointly sponsored by the National 
Audio-Visual Association and the 
miversity. 

Four separate courses are to be 
given at the 1950 Institute: Busi 
ness Management, Salesmanship, 
Sales Management and Film Li 
brary Operations. Through an 
unique system of collaboration, 
men of long practical experience 
in the audiovisual field work 
with University professors in pre 
paring and presenting the 32 top- 


Nash-Kelvinator Corporation 


ics covered by the Institute. Au- 
diovisual aids are extensively 
used, and in order to drive the 
lessons homme, a total of 12 differ- 
ent demonstrations are being 
planned 


Practical. Woaksnors Ser Ur 


Many of the topics are handled 
in a “workshop” style—in study- 
ing direct mail advertising tech- 
niques, for instance, the students 
actually plan mailing pieces 
which they can use in their own 
businesses. 

A 12-page brochure in two col- 
ors which describes the Institute 
is now available to prospective 
Institute students from the Na- 
tional Audio-Visual Association, 
845 Chicago Avenuc, Evanston, 
lilinois, and from the Audio 
Visual Center of Indiana Univer- 
sity. Because the air-conditioned 
classroom space available for the 
Institute is limited, attendance 
at the Institute must be restricted 
to dealer and advisory members 
of the National Audio Visual As 
sociation and their employees. 


Many Apvantaces Art Orrerep 


In announcing the plans, Shoe- 
maker stated, “The National In- 
stitute for Audio-Visual Selling 
has carved an unique niche for 
itself among business institutes, 
The excellent facilities at its com- 
mand, the unusually fine faculty 
it attracts and the high calibre 
of student it demands combine 
to make a school of enormous 
value even to NAVA members 
olf many years’ experience. Stu- 
dents at the Institute have many 
opportunities to compare notes 
with other people in our business. 
They gain the benefit of the ex- 
perience and teaching of audio- 
visual industry leaders. They gain 
a much fuller understanding of 
the audio-visual field as a whole 
and they learn how to go about 
achieving that important objec- 
tive—better service to the user 
of audio-visual materials.” 

Dates of the Institute are just 
before the National Audio-Visual 
Convention in Chicago, and the 
schedule has been arranged to 
allow those attending to go di- 
rectly to Chicago in time for the 
various manufacturers’ sales meet- 
ings prior to the convention. 


Sterling Films Prepares Catalog 

of Films for Employee Groups 

® Srertine Fiims, 316 West 57th 
Street, New York, has issued a new 
catalog of entertainment films, 
many of which are appropriate for 
lunch howr or employee group 
showings. The catalog is free on 
request. 
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“Bel & Howell 
Hear Report by President 


@ Visual charts were utilized by 
H. Peacy, president of 
the & Howett Company, 
Chicago, to illustrate his second 
annual report on the outcome of 
the past year’s operations on April 
25. Approximately 3500 company 
employees and their families were 
in attendance. 

One of the charts, six by eight 
feet in size, was illuminated to 
show the change from a straight 
luxury business to one where, in 
1950, a substantial portion of its 
sales will be non-luxury products. 
Another chart demonstrated how 
earnings had fluctuated over the 
vears, while still another showed 
that considerable overhead reduc- 
tions were accomplished in 1949. 
The efforts to improve merchan 
dising of the products were re 
viewed in charted form 

In his speech, Mr. Percy stated 
that economic freedom and po 
litical freedom are so completely 
interrelated that any sacrifice of 
one means irreparable harm to 
the other. He expressed concern 
over the willingness of many 
Americans to sacrifice freedom for 
the promise of a “never-never 
land” where everything is “tor 
free.” 


RUBY 


Complete film Editorial Facilities 
for Motion Picture & Television 
Production 


Sounprroor AIR-CONDITIONED 
Private Eprrinc Rooms 
Mopern EqQuirmMent For 


Every TECHNICAL REQUIRE- 
MENT — 35 & l6mm 


Rentals By Day, Week or Month 


ALL NEW MOVIOLA EQUIPMENT 
Equipment Available for 
0 The he Premise Rentals 
729-—7th Ave., N.Y. at 49th St. 
Tel.: Clrele 5.5640 


Mamoractunine RENTALS — SALES 
MENS COATING 
mounting: and Bell & Howell, Wall, 


Michigen Training Council Attends 
Jam Handy Visual Aids Workshop 
@ A program on the use of visuu! 
aids in waining was sponsored by 
The Jam Handy Organization 
with members of the Michigan 
Training Council as guests on 
April 12 in Detroit. The skills 
required in the specialized prep 
aration and processing of effective 
visual aid materials was discussed 
and the newest in training equip 
ment demonstrated 

British Government Film Output 
Reached 88 New Pictures In ‘49 
@ During the past vear, the Brit 
ish Central Ofhce of Information, 
London, produced 88 new filros 
and re-edited 30 others, according 
to its second annual report. It 
also acquired 48 other pictures 
from outside organizations. 

Most of these films were pro 
duced at the request of the vari 
ous ministries and government de 
partments, and were produced to 
meet their requirements. The 
emphasis in production fell on 
Britain's efforts in the industrial 
and economic fields, and 186,514 
showings of non-theatrical films 
were arranged by the Central 
Film Library and mobile units to 
reach an audience of 10,890,000. 

The majority of the C.O.1. films 


were distributed in the United 
States by British Information 
Services, New York. 


lémm Sound Projector Test Film 
Announced by Research Council 

@ A revised version of the lin 
Sound Projector Test Film 
(252.2) for checking and adjust 
ing 16mm motion picture sound 
reproducing equipment has been 
announced recently by the Mo 
tion Picture Research 
Inc. The new film, which is ap 
proximately 200 feet in length, 
and which conforms with pro 
posed American Standard 722.79, 
consists of sound and picture se 
lections which include tithe music, 
piano music, dialogue and a high 
level vocal selection with orches 
tra. Film is sold at cost. 


Council, 
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Nawmade FILM CABINETS 


TYPICAL 16mm CABINET 


Fleer model for voried library —- capacity of 120 reels 
of voried sizes and 100 fimetrips. 


KEEP FILMS SAFE 


PERMANENT 
FULM PROTECTION 


ALL STEEL 
KEY LOCKS DUSTPROOF 
FIREPROOF ALL WELDED 
OVER 50 MODELS 


Helds ever 300 
fimstrip cons, 
eoch in itt own 
place end in- 
dexed. Six drew- 
ors adjustable 
dividers. 


write For 
CATALOG Ne. 17 
Complete tine lémm flim fil. 
ing and hardiing equipment. 


Projection Service 


Shipping, ond 
Receiving Service 


PRODUCTS CORP. 


330 W 42 


NEW YORK 16. WN 


Something Old, Something New 
Something Borrowed... What to Do? 


That was the problem a harried producer 
brought us a while ago. He had to make { 
a film out of various quantities of 16mm 

black and white reversal originals, vintage 

19%4 ; kodachrome print, 1938 ; 33mm 

ortzinal black and white negatives, 1946; 

‘inm color print, 1949; plus sound recorded 

on dises, magnetic tape, 16mm print and 

print 


Put ther all together, and he figured they 
spelled plenty of lab trouble 


Well, we showed him his 16mm negative for 
release printing the other day — everything 
in proper focus and with the correct aspect 

and he called us miracle men. Of course, 
we're not. People have been giving us com- 
plicated jobs for years because CFI. is 


Hollywood's only Complete Laboratory 


Service for 16mm and 35mm Films 


CONSOLIDATED FILM INDUSTRIES 


A Division of Republic Pictures Corporation 
959 Seward Street, Hollywood, California 
Telephone — HOllywood 9-1441 


sew vore: 1700 Broadway, New York 19, N.Y. 
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| 
Filmstrip 
a 
CONSOLIDATED ia 
Kodachrome 
Reproduc ions 
Negative 
al Reduction Printing 
Contact Printing 
Release Prints in 
color or black and 
white... 16 mm 
and 35 mm 
| HTRANSMISSION “T” librat 
RANSMISSIUN stop balibrations 


Appointed Manager of Kodak's 
Motion Picture Film Department 
@ has been 
appointed manager of EASTMAN 
Company's motion pix 
ture him department, Eowaan P 
vecepreident in charge 
of motion picture sales and Euro 
pean sales, advertiing and dis 
tribution, has announced 

Hymiman replaces Kenneth M 
Cunningham, who relinquished 
the post because of ill health 
Cunningham will cominue as as 
sistant to COurtis in the expert 
sales of motion picture film 

For the past four years Hynd 
man has been manager of the bast 
Coast division of the motion pu 
ture him department with othces 
in New York City. He will now 
make his headquarters in Roches 
ter, M. Stifle has been ap 
pointed to succeed him as man 
ager in New York 

Hivadman joined Kodak in 
Hikkmean in Kodak Research 
Laboratories. He later travelled 
around the world for the com 
pany a manager of one of the 
(ine processing department cruis 
eo in 1928. He was transferred to 
New York as a stall member of 
the motion pore department mn 
1929 amd was appointed assistant 
manager of the division im 1940 
hocoming manager in 1946 

was graduated fram 
the University of Denver with 
4 WS. degree in chemical engi 
neering amd attemled the Uni 
versity of Rochester. He is vive 
president of the Amerwan Tek 
and a past pres 
dent of the Socrety of Motion Pi 
ture and Television meinecrs 
Wilding Acquires Peerless Service 
@ Praocessine 
equipment has been inet alled amd 
now in e@peration at Wilding 
Picture Productions, Inc. un Chi 


cago, for servic, to cleents 
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Promotions and Staff Changes in the A-V Industry 


Delite Screen Announces Several 
Executive Staff Appointments 
@ Da-Live Scares Company, Chi 
cago, manulacturets of projection 
wreens amd photographic acceso 
res, announces the appointment 
ot a number of new officials and 
management personnel They are 
E. Crmiwwrensen, vice 
president; Heck, sales 
manager, V. Horeman, 
awittant to the president; Dreso 
Cootey, treasurer; Lity | 
Love, secretary 

The appointments were made 
to fill vacancies created by resig 
nations in the past few months and 
by the deaths of Mr. and Mrs. | 
©. Heck, founders of the business, 


Heow 


“ITS IMPOSSIBLE TO PUT THE 
AGGRESSIVE SELLING FILM SERIES 
TO WORK WITHOUT INCREASING SALES’ 


These are not our words... they are the words 
of present users of the Sleeping Giant Series 


of Aggressive Selling films. 


This program consists of eight JSmm sound slideflims, each packed with selling 
HOWS. Each is designed te help your salewmen, new ond old, overcome the 
terrific resistance new in evidence in TODAY'S buyers’ market. Seles meeting 


material furnished fer wee with each fim 


follow-up letters to be 


sont inte your saleemen's hemes. How to Sell — How te Get Mere Orders. Theat 
ls whet the Seles Treining Program, “Aggressive Selling,” will de for you — 


the effecti 


of your men, thereby ~— INCREASING SALES 


THESE FIRMS AND HUNDREDS MORE CAN'T ALL BE WRONG 


Dv Pont 

Aluminum Co. of Amerie 
Werstiaghouse 

Generel Electric Co 

Timten Roller Bearing 

& Geodrich Chemical Co 
Natrona! Brewing 

Tidewoter Associated Ol! Co 
Kraft Cheese Co 

Sun Clectric Co 


Richfeld Ol! Co 

New England Life Ins. Co 
DeSoto Div. of Chrysler 
Clary Multiplier Co 

Rexall 

The Austin Co 

Americon Co 
Qvolity Boters of Americo 
Moflman Radio Corp 
Motor Co 


We could put other testimonials in this spece too but doing wouldn't 
increase your sales and profits — however starting 
fe wee this program will 


Rechet Pictures, Juc. 


HOLLYWOOD 38, CALIFORNIA 


according to Chester C. Cooley, 
president. 

Mr. Heck, DaLite’s new sales 
manager, has been with the com 
pany's sales department for the 
past hve years, and has been assist 
am sales manager for three years. 
He has 22 vears of service with 
the concern. 


Ideal Pictures Corporation Names 
Sales and Advertising Executives 


@ A. L. Butnper, president of 
Pictures Corporation, has 
confirmed three executive staff ap- 
pointments this month, ALLAN S. 
Larson became director of adver- 
tising and sales promotion. Before 
joining Ideal early in 149, Larson 
was a publicity staff member with 
Producers Releasing Corporation, 
Hollywood. He was recently 
named publicity director for the 
National Audio-Visual Conven- 
tion, which will occur July 28-Aug. 
2 in Chicago. 

Jack Kesste succeeds Larson as 
assistant advertising director. He 
has been with the company since 
graduating from Drake University 
last June. L. T. Youne has been 
appointed director of the Indus 
trial Film Division of the com. 
pany. He was formerly in charge 
of advertising and distribution for 
Hallmark Productions, film pro 
ducers and distributors. 

Since its merger with Esquire, 
Inc. last year, Ideal has opened six 
new olfees. They are located at 
1247 Piedmont Ave., Okland, 
1108 High St. Des Moines, lowa; 
127 West 5th St., Cincinnati; 5154 
Delmar Blvd., St. Louis, Mo.; 312 
N. W. 2nd Oklahoma City; 
and 7338 Woodward Ave., Detroit. 
This month the Chicago ofhee 
moved to larger quarters at 58 E. 
South Water St., Chicago. 


Five Additions to Crawley Films 
Production Staff Are Announced 


@ Five new members have joined 
the staff of 44 of Crawtey Fires, 
Lip., Ottawa. In the production 
department will be STANLEY 
Moorr, formerly producer for 
Hibernia Pictures Ltd., Dublin, 
and Woop, recently 
roving correspondent in South 
\frica for theatrical magazines. 

Richarp SHerrarp, formerly 
with Unned Motion Pictures 
London Lid., has been appointed 
cameraman. BaTcCHLey, 
previously emploved by the Lon 
don, Ontario, “Free Press”, has 
joined the script department. 
Cuartes Bers, formerly project 
engineer for RCA Victor, will 
serve in the sound and service de 
partment, 
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Farpencck K. Banner 


Atlas Names Barber Vice-President 
Frederick K. Barber has been 
elected vice-president of Atlas 
Film Corporation where he is 
active in sales management, sales 
contact and customer relations, 

Mr. Barber first joined the At 
las organization as a sTipt writer 
in 1937, and two years later be. 
came associated with Burton 
Holmes Films, Chicago, 
where he was in charge of the 
scenario department and super- 
vised script writing for industrial 
training films from 1940 to 1945 
and Navy training films during 
the war, 

He resigned to join Poetzinger 
& Dechert, Chicago, for whom he 
wrote sales training manuals and 
made sales contacts. 

Mr. Barber re-joined Atlas in 
196 where he supervised script 
writing and handled sales promo- 
tion. 

A graduate of the University of 
Nebraska, he has done post grad 
uate work at Northwestern Uni- 
versity in advertising, speech and 
dramatic arts. 


Ross Wetzel Joins Cartoonists 

@ With the addition to its person. 
nel of Ross Werzet to head its 
newly created animation depart- 
ment, Carroontsts Chi- 
cago, will now be able to handle 
all phases of animation from the 
storyboard to the actual shooting, 
in addition to its production of 
humorous illustrations for space 
advertising and slide films. 

Mr. Wetzel has considerable ex 
perience in the field of animation, 
having worked for both the Walt 
Disney and Hal Roach studios on 
the West Coast. 


West Heads TV at Frederic House 
@ Frepexic House, Inc, has set up 
a TV film department offering ani 
mation and other services to ad 
vertisers and film producers. Ar 
thur West, formerly with Tele 
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vision Cartoom, Inc. is head of 
the mew activity. 


Loucks and Norling Incorporates 
With Jack Norling as President 
@ joun A. and Wu 
Marcus have been elected presi 
dem and vice-president, respec 
tively, of Loucks & Noauine 
Inc, the new corporation 
formed to continue the industrial, 
educational and television motion 
picture production business of 
Loucks & Norling Studios, New 
York City. Arthur H. Loucks will 
be associated with the concern in 
an advisory capacity 

Mr. Marcus was formerly adver 
tising manager of Polaroid Cor 
poration, Cambridge, Massachu 
setts, and before that was with 
CBS in New York. 


George Long Returns to Jem Handy 
@ Grorce W. Lone has joined the 
Slidefilm Department of THe 
ORGANIZATION as adminis 
trative assistant, according to an 
announcement by Forp Prarson, 
operating head of the department 

Mr. Long will supervise and co 
ordinate slidefilms, artwork, charts 
and graphics for sales promotion 
and training programs. 

He has had extensive experience 
in retail and wholesale merchan- 
dising fields as midwest district 
manager for the Radiant Manu 
facturing Company, and as con 
sultant on sales raining programs 
for the Crowley Milner Company. 
Mr. Long was associated with The 
Jam Handy Organization trom 
1938 through 1944 when he be 
came supervisor of production 
and editorial projects for Navy 
training slidefilms. 


Joun A, 


Personalities in the News 


Rejoins Audio Preductions Steff 

@ Rowratra M. has re 
joined the staff of 
Trons, Inc., of New York where, 
exactly ten years ago in June, 1940, 
she entered the held of writing 


Rosrara M. 


industrial and educational motion 
pictures. 

A graduate of the University of 
Chicago with the degree of Master 
of Arts and of Heidelberg College, 
lifin, Ohio, Miss Zechiel spent 
two years teaching high school 
English in Ohio public schools be 
fore going into motion pictures, 
Among the films which she has 
written recently are The Truth 
About Angela Jones for the Amer- 
ican Telephone and Telegraph 
Company; a series of fifteen text- 
films on engineering drawing for 
McGraw-Hill, of which According 
to Plan received an award from 
the Chicago Film Festival; In the 
Temple and in Every House and 
Into the Good Ground for the 
Westminster Press of the Presby- 
terian Church. 


Wi. Marcus 


FRANK 


Give Program at Wayne University 
@ Frank Gotoman and Tep Voss, 
two technical specialists of THe 
Jam HANdY ORGANIZATION, par 
ticipated in a panel discussion of 
the history of animated drawings 
and “stop motion” methods at the 
Wayne University-Jam Handy Or. 
ganization film survey series on 
April 20 at the university in De- 
troit, It was preceded by a show 
ing of a hlm featuring stop motion 
and animation. 

Mr. Goldman, a pioneer in stop 
motion photography, is among the 
first to have used the technique in 
a fim in 1924 dealing with the 
assembly of a telephone set for the 
Bell Telephone Company. 


Leslie Pous) Opens New Offices 

@ Lestie Rousn Propuctrions, 
Inc., producers of motion pictures 
and slidefilms, have moved to 
their new othces at 333 West 52nd 
st., New York City. 


John Fletcher to Public Health 

@ jonn E. Frerener, formerly 
production manager with Eddie 
Albert Productions, is now with 
the United States Public Health 
Service on assignment to the Scien- 
tific Reports Branch of the Na- 
tional Institute of Health, Bethes- 
da, Maryland. Part of his time 
will be devoted to advising com- 
ponent institutes on the planning; 
preparation and distribution of 
audio-visual materials in the felds 
of health and medicine. 


Film Counselors’ Mailing Piece 

@ Counseronrs, 8 West 
1th Street, New York, is offering 
to sponsors and users of business 
hims a new memorandum describ. 
ing the firm's consulting and 
Services. 


Join Transfilm Creative Staff 

@ Wittiam F, Koon and Ricnarp 
D. Fararit. have joined the writ. 
ing staff of Transfilm’s slidefilm 
department, 
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For Pile — 400 te 2000 Rook 


Protect your films 
Ship in FIBERBILT CASES 


Sold ot leading desler 


Type Titles 


...a small item in the 
cost, but a big factor in 
the appearance of the 
finished production, 


THE KNIGHT STUDIO 
341 EAST OMIO STREET - CHICAGO 11 


wonderful buys! 


Eyemo 71K Cameras less lens 135 
Colortran 5000 Kit, reg. $193, like new 129 
Background Process Projection outfit, 

worth $15,000 4995 
Film Phonographs w 1200 rpm drives 395 
Art Reeves Sensitometer, orig. $1250 335 
Depve sound printer, new (plus toa) 2500 


$.0.S. CINEMA SUPPLY CORP. 


CHECK THESE USEFUL ITEMS 
Neumade Products Offers improved 
Clectric Film Rewind Equipment 
@ him handling high 
the mew clectru rewind uni 
manulactured by Necmape 
iets 

Based on PD-1 and PD-2 
the rewind unit incorporates addi 
tional features and hts 

Motor temperature and power 
output are reduced through a 
specially designed cooling fan 
Other advantages include 

1) Excra heavy«luty wiring 

2) Improved foot rheostat 
temlency for the control unit to 
creep climinate 

4) Preset foot comtrol for any 
desired rewind speed 

1) Rheostat unit can be pre 
drilled for permanent location 
Design permits knee control for 
rewind operation 


Thermo-Stylus Kit by Fairchild 
Designed to Improve Disc Recording 
@ For perfecting sound tone in 
recording, the F Cor 
PORATION offers a new type cutting 
stylus plus cutter atlaptor amd a 
heat control, The Fairchild pack 
age, known as the Thermo-Stylus 
Kit, applies recent advances in 
therme plastic recording 

The heated cutting tool makes 
sewilt, clean strokes through the 
lacquer disk. Highly polished side 
walls mean climination of surtace 
noise and dithculties due to pro 
duction differences in recording 
blanks are definitely reduced. An 
smazing dynamic range is said to 
be registered with the Thermo 
Stylus Kit 


SPRING CLEANING SAL 


Close-outs from our $250, 000 stock 


Houston | Pos Neg Processor. value $4000... $1795 
Cinephon Comera, mtr., 4 lenses, etc. valve $2000 795 
Auricon Cine Special Blimp, new, shopworn 269 
Art Reeves type 35mm Sound Recording System 1995 


Send tor 1950 Catalog Supplemeni showing hundreds more 


Acme Animation 
Auricon |!émm line Blue Seal Recorders 
Bodde Screens 
Colortran Lites 
DePue Printers 
Fearless Dollies 
Nord Cameras 


WEY PRODUCTS 


Audio-Visual Equipment for Projection and Production 


Tape Attachment Adds Sound to 

the Automatic Selectroslide Unit 

@ Sound is now available on the 
automatic Selectroslide units man 
ulactured by Semvoten & 
of Los Angeles, Calif. This new 
development can be put om any 
Selectroslide projector aml pro 
vides @ convincing sales talk to 
accompany automatically the col 
ortul slides projected by the com 
pletely automatic Selectrostide. 

The sound unit, a modihed tape 
recording type, makes possible 
sound and music intervals svn 
chronized to the slide sequence. 
Slides are shown at varying inter 
vals, depending on the length of 
the recorded message that accom- 
panies ut. 

When the 16 or 48slidle evcle is 
completed, the sound unit is au- 
tomatically ready for repeating, 
without a pause in the narration 
or musi Thus, attention tree 
projection and sound is available 
for days, with no further attention 

Full information on this high- 
fidelity, completely automatic 
should unit, now combined with 
the Selectroslide can be obtained 
from the manufacturers, Spindler 
& Sauppe, 2201 Beverly Blvd, Los 
Angeles 4, Calif 


New Stop Watch for Film Editors 


@ A useful gadget for film pro 
ducers, editors and scriptwriters is 


$.0.$. ARE ALSO AGENTS FOR: — 


Bridgamatic Developers 


Hallen Recorders 
Magnecorders 

Kinevox Tape Recorders 
Hollywood & Uhier Printers 
Zoomar Cine Balowstar Lens 


MANY ITEMS AVAILABLE ON TIME PAYMENTS 


Dept. 


50.5. top Ovelity and tower 
Poss bie Pr ‘hel cannot 


a stop watch graduated in l6mm 
amd S5mm feet per second. Tre 
C. Company in the 
RCA Building, Rockefeller Cen 
ter, has two models. One, a pocket 
watch called the Filmeter, sells for 
$28. The other, a handsome wrist 
watch in the Compax series of 
chronographs made by Universal 
Geneve, has both l6mm and 55mm 
footage scale and a 15 second 
stop watch that will permit inter 
mission stops and continue timing 
from a point already reached. It 
also has a SO-minute footage re- 
corder dial and a 12-hour recorder 
dial, plus, of course, a standard 
watch dial and second hand. The 
Film Compax sells for $95 in stain. 
less steel and $160 in gold, 
> 


Optical Effects Unit Announced 

by New York's Camera Mart, Inc. 

@ The Camart Orricat Errectrs 
Unrrt has just been released by the 
Camera Mart, Inc. at 70 West 
4%th Sereet, New York. When 
placed before the taking lens of a 
motion picture or television cam- 
era, this unit will split the image 
into two, three, four, or six iden- 
tical images on a single frame, de- 
pending upon the prism which is 
used. 

These images can be made to 
revolve around each other simply 
by turning a small crank in the 
prism housing and the images will 
rotate in either a clockwise or 
counter - clockwise direction. A 

(CONT'D ON NEXT PAGE) 


Improved Camera Tripod— 
@ An improved Camart 
Trivop (shown below) has 
been especially designed for 
the Cine-Special Camera. 
It enables changing film 
chambers and winding 
without removing camera 
from the tipod. Height: 26 
to 64 inches. Price: $110 
including tax. Available 


from Camera Mart, Ine. 
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montage unit is included with a 
one-third lens opening for the 
filming of three different scenes 
on the same frame. 

The complete unit with a four 
surface prism is priced at $99.75 


plus federal excise tax, Other 
prisms are available on order. 


Video Research Firm Develops « 
Midget Self-Contained Projector 
@ Probably the smallest and light- 
est automatic sound motion pic- 
ture projector to ever hit the mar- 
ket is a new development of the 
Gisert-Witson Projector Cor- 
poration, 512 Fifth Avenue, New 
York. Weighing but 23 pounds, 
the Gilbert-Wilson VipromMerer is 
a small case measuring 8 by 8 by 
16 inches and containing a battery 
operated automatic continuous 
projector with a capacity of 12 
minutes of l6mm sound film. 

Neat in appearance, the Vide- 
ometer looks very similar to a port- 
able seven inch TV receiver and 
is finished in tan leather. Al- 


The Gilbert. Wilson Videometer 


though none have been sold to 
date, designer and engineer James 
Wilson expects to be able to pro- 
duce from 75 to 100 per week in 
the next few months, at a selling 
price of less than $300, 

The Videometer grew from the 
demands of Gilbert Television Re- 
search, an afhliate of Eugene Gil 


bert’s Youth Research organiza 
tion. Gilbert beliewed that tele 
vision audiences should not be 
able to recognize T'V commercials 
just from verbal descriptions of 
stills shown by his researchers. He 
believed the only solution was to 
recreate, as alike as possible, the 
actual coramercial as seen on tele 
vision. At the same time, he felt 
that available continuous pro 
jectors were too bulky and heavy 
to carry casily and hard to set up 
for television research purposes 

The current model Videometer 
is slightly larger and heavier than 
the original model, which resem 
bled a held telephone and weighed 
less than 16 pounds, but the pic 
ture and sound are much better in 
the later model and quite ade 
quate for research use 

Beyond its original use in re 
search, however, Gilbert-Wilson 
has set its sights for the Videome- 
ter on the larger market of a sales 
man’s projector for showing busi 
ness films and film versions of TV 
commercials in prospects’ homes 
and ofhces. At the present time 
the firm is negotiating for manu- 
facturing and assembly locations 
and is planning service facilities 
on a nationwide scale. 

As used by Gilbert Television 
Research, the Videometer is ideal. 
The projector can be placed on a 
table and started immediately at 
any time as no warm up is re 
quired. Gilbert interviewers ask 
questions first without aid of the 
Videometer and then repeat the 
questions after showing the films. 
Where a 
dominantly audio or video com 


sponsor uses a pre 


mercial, the impact of one alone 
or both together may be tested by 
using sight or sound separately. It 
is also possible to pre-test commer: 
cials by varying the audio content 
on a test reel. 


FILM LIBRARIES 


How to Buy More Films Without Expanding Your Budget 


PEERLESS FILM TREATMENT starts your new prints off right, 
helps them resist damage, keeps them in good condition longer. 
Money saved on replacements is money to buy additional films. 


PEERLESS is the ORIGINAL vaporating protection for film — 
The Complete, Permanent Treatment ... proven by 16 years 
of increasing use... steadily improved . . . never 


SPECIFY “PEERLESS FILM TREATMENT” in your orders for 
films. Send your untreated films to Peerless licensee nearest you. 


Write for ‘‘Where They Are." 


/eerwss FILM PROCESSING CORPORATION 


165 WEST 46TH STREET, NEW YORK 19, WN. Y. 


PROCESSING PLANTS 


NUMBER 3 + VOLUME 


NEW YORK AND HOLLYWOGD 


Now! AUTOMATIC 


Projection 


This eaciting developmen! mokes it pos- 
sible to show your product, in full color, 
in 48 reolistic disploys PLUS the edvan- 
teges of recorded, convincing soles 
folk thet changes o the Selectrosiide 
chonges slides. And when the 48 slides 
ere shown, the sound unit is ready to 
start again — avtomotically This tireless 
solesman repeots your convincing soles 
message for o few cents o doy. 

The 0 slide changing by the 


FOR 
Selling naming SPINDLER & SAUPPE 


2201 BEVERLY BOULEVARD 
LOS ANGELES 4, CALIFORNIA 


conventions — displays 
—sales rooms—obbi 


Selectrosiide is controtied entirely by 
the tape recording so that explanations 
of varyieg lengths con occompeny ony 
slide. There is no powse in narration or 
music os slides change ond the entire 
process is entirely avtomatic — running 
for days without further attention. Any 
Selectrosiide unit, now in use, con be 
equipped with the high-fidelity, avte- 
matic sound attachment. Write for in- 
formation. 


Sound and 


VARIABLE SPEED 


with TACHOMETER 
for 


CINE SPECIAL CAMERA 
AND MAURER CAMERA 


115 UNIVERSAL MOTOR—AC-0C 
VARIABLE SPEED 6-64 FRAMES 
+ SEPARATE BASE FOR CINE SPECIAL 
+ ADAPTER FOR MAURER CAMERA 


Interchangeable Motors: 

12 Volt DC variable Speed 6.64 
Fromes. 

11S Volt AC 60 Cycle, Synchronous 
Motor, Single Phose. 

220 Volt AC 60 Cycle, 3 Phase, Syn- 


Animation Motors for Cine Special, Maurer 
end Mitchell Cameras. Meters for Boles end 
Filme Cameras, Time Lapse Equipment. 


NATIONAL CINE EQUIPMENT, ine. 


20 West 22nd Street 


New York 10, N. Y. 
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Synchronous 
Magnetic Recorder 


OLIVE AVENUE 
CALIFORNIA 


Byron of Washington 


(CONTINUES FROM PAGE THIRTY) 
from door, there emanating from the tele 
vision set was Senator Connally making his 
vatement on the floor of the Senate an hour 
earlier, The WNBW Camel News Caraven is 
televined trom the Wardman Park Hotel at 
7:45 pan. During the Judith Coplon wial, 
fomage was taken and televised within 45 
mithuics 

Age of speed indeed! N.B.C, can perform 
these communication marvels because of this 
phenomenally fast and ethcient laboratory and 


FILM TREATMENT given all 
Byron films —originals and prints— with 


out charge to the customer 


producing organization two miles from the 
Capitol, Every day the news him is rushed to 
Byron's for developing, cutting, and editing 
for telenewscast at 7:45 p.m 

\ithough a very small proportion — about 
one per cent — of the organization's work, these 
teats for television do exemplify the speed and 
accuracy which have come within a relatively 
short time to be associated with the name of 
Byron 

Here, too, one may come for production 
from start to finish. Although not yet common 
in l6mm work, all dialog was used in the 
Byron-produced Magic Touch, a 2-reel sales 
training film in commeraal kodachrome for 
the Wood Office Furniture Institute of Chi 
cago, with 18 people in the cast. Prints of 
inuttation to the Nation for the Greater Na 
tional Capital Committee, Washington Board 
of Trade, were seat abroad by the U.S. De 
partment of State. In circulation for the 
American Cancer Society are one thousand 
prints of The Clock Strikes You. * 


Betow: /n production at Byron 
for Wood Office Furniture Institute. 


vision. cheice of Primoplan 


THE MART MESSAGE 


MP and TV Producers are using -- 
COLORTRAN LIGHTING 


Amusing 750, 2000, and watt unin in 
lightweight cases use ordinary 150 watt bulbs on 


15 3 amp capturing high 
feweonal lighting. Send for illustrated booklet. 


CAMART PRODUCTS 


CAMART OPTICAL EFFECTS UNIT for repre 
ducing four identical images on 4 single frame 
rotatmmg around cach other 
three different senes on same frame 
motion picture amd television cameras. Price $99.75 
plus federal excise 


CAMART TY MIKE BOOM, 
height. rear handle for mike control, silent move 
ment on ball-bearing wheels. folis to ft in your 


$261.85 
CAMART TRIPOD with narrow head tor Cine 


Special or wide plate for other type cameras, smooth 
pan and tilt action, extends to 61” 
bore boots, inchading excise tax 


ARRIFLEX HEADQUARTERS 


Arriflex camera ideal for newsree! and tele 
Astro, or lenses, 


magazines, sunshade and titer holder 


Priced from $725.00 and up 


HALLEN B-22 RECORDER 


Svuchronous for 16 amt Simm cameras, using 
17igmm magnetic him, frequency response to 10,000 
cycles. Price $1450.00 FOR 


WANTED: 1655mm Production, laboratory, and 
editing equipment Moviolas, Mitchells, Tripods. 
Send listing for liberal cash offer 


THE 


WORLD WIDE SERVICE 


16 (35 
mam | SERVICES \™ 


35mm 
3-COLOR PRINTS 


ENLARGED DIRECTLY FROM 


16mm COLOR ORIGINALS 


lémm Optical Printing ters for 
vse in making color release prints 


Precision Fine Grain B&W Blow-vup 
Negatives from Originals 
Special Effects @ TV Film Services 
Slides Duplicated Optically 
Experimental Work 


FILMEFFECTS| 


OF HOLLYWOOD 


1153 N. Avenue 
Hollywood 38. Calif. 


HOllywood 
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and montage unit for 
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extension arm, 
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SLIDES 


FILM 
STRIPS 


too terge 
Prompt, courteous ot- 
tention. 

Mesters mode from 
origina! ertwork— 


SLIDE 
MOUNTING 


Gless or Readymeunts 


We specialize in 
qventity production 


for the trede. 


ted SERVICE 

etoile 

PRICE LIST No, 200 COLOR PRINTS 
on request. Write, Of Relic! Cartre 


phone, wire — 


OVER 50,000,000 SLIDES PRODUCED 


CINEQUEC LABS. 


424 EAST 89th ST.. N.Y.C. SAcramente 2-4894 
NEW YORK OFFICE, 18 EAST 42nd ST. VA. 6.2900 
CHICAGO OFFICE: 30 W. Washington St. Fi. 64450 


EDL SOUND READER 


lémm and 35mm Sound Film 


®% Completely self contained, PM ker, volume 
control, off on switch, etc. all inside com “4 
6%" H x 6” W x 6” deep case. Weight 


audio power 
® Operates on 117V 60 cycles A.C 


® No Fly Wheel—instant start and stop, with no 
damage to film 


# Price $165.00 net F. O. B. Chicago 


EDL COMPANY 


MILLER STATION, GARY, INDIANA 
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Teamwork for Selling 


(CONTINUED FROM PAGE TWENTY-NINE) 
factory sales training director. They will be 
kept constantly informed of all sales training 
plans, materials and programming. They will 
serve as the clearing house in their distributor. 
ship for any information and any needs which 
may arise to improve the dealer's or his sales. 
man’s selling skill, 

The sales training materials for cach meet 
ing are mailed by Wilding Picture Produc 
tions, Inc. to all sales training directors on the 
first of cach month. They will conduct these 
mectings by the 12th of each month for all of 
their dealers, making as many meetings as nec 
essary so that their dealers will have to travel 
not over fifty miles and so that the meeting 
will have groups of from fifteen to twenty 
attending each session. All training materials 
have been handsomely packaged by Wilding 
so that each distributor will have a neat and 
orderly slidefilm file which may be readily used 
for review purposes at any time, 

The burden of the cost ~ approximately a 
quarter-of-a-million dollars — is carried by the 
factory. Distributors and dealers, however, 
contribute an agreed upon amount which is 
sent in monthly to the factory 

While there was some hesitancy on the part 
of some distributors and dealers to accept the 
program in toto when it was first presented to 
them, the showing of the new motion picture 
and the enthusiastic response to the motivation 
meeting when it was held in the field by the 
sales training directors, has convinced Willys 
Overland management that it has, found a 
sound and practical solution to the many dif 
ficult sales problems, which were presented at 
the time this program went into the field * 


Willys’ Sales Promotion On the Job 


® All of Willys’ executive personnel on the 
sales and service front took an active part in 
working out the field utilization ideas as well 
as actual content of the training program 
among dealers and distributors, One such ac 
tive participant merits especial mention in 
these columns. 

He is E. L. (Andy) Anderson, sales promo. 
tion manager of Willys-Overland Motors, 
whose efforts and previous field experience 
were invaluable in achieving distributor ac 
ceptance of the 
program and co- 
operation in its 
budget costs. An- 
derson is among 
those young men 
whose visual aid 


Betow: E. L. ANpEeRson 


experiences in 
the recent war 
effort gave them 
first-hand knowl 
edge of these use- 
ful training tech 
niques. As such, 
he is an enthu 
siastic supporter 
of their use. 


PANDORA PRODUCT 


TEMPERED 


REELS » CANS 


repuirements of pr ofessional 


movie mokers 


Film and Rec 
Carrying C 


929 Eton Road 


BIRMINGHAM MICHIGA 


White 
ity 
Completely automatic Compco products are specially 
CUSTOM MADE to keep your budgets low. 
THE LINE THAT OFFERS | 
| 
OF mm & 16 mm ays 
| 
PAVE PVE 47 ait 
4 ( 
Used with Rewinds For Editing 
Being the largest manufacturer of these coses in 
the industry, we are organized to give you what 
4 you want in size, design, color and special ar- 
4 wan WRITE for our Standard Price List 


EASTERN STATES 


* CONNECTICUT 
Rockwell Film & Projection Serv- 
we, High S.. Hartiord 5 


Eastern Film Libraries, 148 Grand 
Street, Waterbury 5 


* DISTRICT OF COLUMBIA - 


Jam Handy Organization, tac. 
Transportation Bidg., Washing 
ton 6 


The Film Center, 915 [2th Se 
N.W., Washington 


The Wakow-Taylor Company, 
Inc., 501 Mills Bidg., Washing 
ton, 6, D.C 


* MARYLAND + 


Robert L. Davis, Box 572, 
Cumberland 


Howard E. Thompson, Box 204 
Mt. Airy 


* MASSACHUSETTS: 
Ideal Pictures, 40 Melrose St, Bos 
ton 16 


Gilbert & Kelly, Inc, 1 Mid 
diesex Lowell, 


Massachusetts Motion Picture 
Service, 182 Central Lynn. 


Railey Film Service, 59 Chandler 
Sereet, Tel. 4.0214, Worcester 8 
* NEW HAMPSHIRE - 


A. H. Rice Go. Inc., 78 West Cen 
tral Street, Manchester 


* NEW JERSEY - 
Stidecraft Co., South Orange, N. | 


* NEW YORK - 


A. B. T. Productions, Inc., 460 W 
54th Street, New York 19 


Association Films, West 
hth Street, New York 19 


Buchan Pictures, 79 Allen St. 
Buffalo. 


Charles J. G 42-20 Kis 
sena Bivd., Flushing. 


Comprehensive Service 245 
W. 55th St. New York 19 


Crawford & Immig, Inc., 265 W 
New York City 11 


Ideal Pictures Corp., 207 East 37th 
St., New York 16 


Institutional Cinema Service, Inc., 
1560 Broadway, New York 19. 


The Jam Handy Organization, 


Inc., 1775 Broadway, New York 


Mogul Bros., Inc,, 112-114 W. 48th 
St... New York 19 


Nu-Art Films, Inc., 145 W. 45th 
St.. New York 19 


Jack Patent, 15 East 37th Sereet, 
New York 16 


Shaw Visual Education Service, 
150 Linden St.. Syracuse 3. 


5. O. 8. Cinema Supply Corp., 602 
W. 52nd St.. New York 19 


Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling. 


Visual Sciences, 599BS Suffern. 


Wilber Visual Service, 119 State 
St., Albany. Also 28 Genesee St, 
New Berlin, New York 


* PENNSYLVANIA 


Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22. 


J. P. Lilley & Son, 277 Boas St., 
Harrisburg. 


Lippincou Pictures, Inc. 4729 
uudiow Philadelphia 39 


Harry M. Reed, P. O. Box No. 
447, Lancaster. 


* RHODE ISLAND - 
Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence $ 


* WEST VIRGINIA - 


G. Haley, P. O. Bow (v5, 
Charleston 23 


Pavis, Inc., 427 W. Washington 
St., Phone 2-5511, Box 6095, Sta 
tion A, Charleston 2 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


United Specialties, 816 W. Vir- 
ginia St. Charleston 2. 


Theatre Service & Supply Co., 
Phone 24043, Box 1389 Hunt- 
ington. 


SOUTHERN STATES 


ALABAMA 
Wilfred Naylor, 1907 Fifth Ave., 
No., Birmingham |! 


Stevens Pictures, Inc.. 506 Eight 
centh St. North, Birmingham. 


* FLORIDA - 


Ideal Pictures Co., 1548 N. Miami 
Ave., Miami ™. 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


Orben Pictures, 1615 Hendricks 
Ave., Tel. 9-1906, Jacksonville, 


Southern Photo and News, 608 
E. LaFayette St, Tampa, 


GEORGIA - 


Ideal Pictures Corp. of " 
52 Auburn Ave., N. E., Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St... N. W., Atlanta 3. 


* KENTUCKY 


Hadden l6mm Film & Projection 
Service, 423 W. Liberty, Louis 
ville 2. 


Ideal Pictures, 423 W. Liberty 
St., Louisville 2. 


* LOUISIANA + 


Ideal Pictures Co., 3218 Tulane 
Ave., New Orleans 19. 


Stanley Projection Company, 
21144 Murray St, Alexandria. 


Stevens Pictures, Inc., 1307 Tu 
lane Ave., New Orleans 


Stirling Visual Education Co., 
1052 Florida St., Baton Rouge 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 


Delta Visual Service, 815 
Povdras St... New Orleans 15. 


HarFilms, Inc., 600 Baronne St., 
New Orleans. Since 1915. 


+ MISSISSIPPI - 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


Jasper Ewing & Sons, 227 S. State 


St., Jackson 2. 


* TENNESSEE - 


‘Sam Orleans and Associates, Inc., 


211 W. Cumberland § 
Knoxville 15. 


Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11. 


Ideal Pictures Corp., 18 S. 3rd 
St., Memphis 3. 


Southern Visual Films, 687 Shrine 
Bidg., Memphis. 


Tennessee Visual Education Serv- 
ice, 416 A. Broad St., Nashville. 
+ VIRGINIA + 


Capitol Film & Radio Co., Inc., 
9 W. Main St., Richmond 20. 


Ideal Pictures, 219 E. Main St. 
Richmond 19. 


National Film Service, 
Cary St., Richmond. 


202 E. 


+ ARKANSAS + 


Democrat Printing and Litho- 
graphing Co., Little Rock. 


Grimm-Williams Co., 719 Main 
St., Little Rock. 


MIDWESTERN STATES 


+ ILLINOIS + 


American Film Registry, 28 E. 
Jackson, Chicago 4 — HAr 7- 
2691 

Association Films, Inc., °06 5, 
Michigan Ave., Chicago 5. 

Ideal Pictures Corp., 65 E. South 
Water Chicago |} 

Jam Handy Organization, Inc., 
230 N. Michigan Ave, Chicago | 
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Midwest Visua! i Co., 
6961 N. Clark 26 


Swank Motion Pictures, 614 NN. 
Skinker Bivd., St. Louis 5, Mo. 


* INDIANA 


Ideal Pictures, 1214 Pennsyl- 
vania St., Indianapolis 2. 


Burke's Motion Picture Co., 434 
Lincoln Way West, South 
Bend 5. 


* IOWA: 


Pratt Sound Films, Inc., 720 Srd 
Ave., S.E., Cedar Rapids, Lowa. 


Ryan Visual Aids Service, 409-11 
Harrison St., Davenport. 


* KANSAS-MISSOURI - 


Kansas City Sound Service, 1402 
Locust St., Kansas City 6, Mo. 


Erker Bros. Optical Co., 610 Olive 
St., St. Louis |}, 


Swank Motion Pictures, 614 N. 
Skinker Bivd., St. Louis 5. 


* MICHIGAN - 


Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit |. 

Jam Handy nization, Inc., 
2821 E. Grand Bivd., Detroit 11. 

Capital Film Service, 224 Abbott 

oad, East Lansing, Michigan. 

Locke Film Library, 120 W. Lov- 
ell St., Kalamazoo 8. 


* MINNESOTA + 
Ideal Pictures, 301 W. Lake St, 
Minneapolis 8. 
Midwest Audio Visual Company, 
1504 Hennepin Ave., Minneap- 
olis 5. 


National Camera Exchange, 86 S. 
Sixth St, New Farmers Me- 
chanics Bank Bidg., Minne- 
apolis 2. 


* OHIO 


Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati. 


Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19. 
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Academy Film Service Inc., 2500 
Payne Ave., Cleveland 4 

Ca ter Visual Service, Inc., 
13002 Euclid Ave., East Cleve 
land 12, Ohio. 

Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14, 

Jam Handy Organization, 
310 Talbou Building, Dayton 2. 

Twyman Films, Inc. 29 Central 
Ave., Dayton 1, 

James B. U Motion Picture 
Service, 639 Broadway, Lorain. 

M. H. Martin Company, 50 
Charlies Ave., 8. E., Massillon. 

Thompson Radio and Camera 
Supplies, 135 S. 6th St., Zanes 
ville. 


WISCONSIN - 


R. H. Flath Company, 2410 N. 
3d St., Milwaukee 12. 


Wisconsin Sound Equipment Co., 
Inc., 628 W. North Ave., Mil- 
waukee 12. 


WESTERN STATES 


CALIFORNIA 


Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena, 


Coast Visual Education Co., 6058 
Sunset Bivd., Hollywood 28. 
Hollywood Camera 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles 5. 

Jam Hand anization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28, 

Ralke Company, 829 5S. Flower 
St., Los Angeles 17. 

Carroll W. Rice Co., 424 - 40th St, 
Oakland 9. 

Association Films, Inc., 351 Turk 
St., San Francisco 2. 


, C.R. Skinner Manufacturing Co., 


292-294 Turk St, San Francisco 2 
COLORADO 


Ideal Pictures Corp., 714 18th St, 
Denver 2. 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


Home Movie Sales Agency, 28 E. 
Ninth Ave., Denver 5. 


* IDAHO - 


Howard P. Evans, Audio-Visual 
Equipment, 505 N. 9th, Boise. 


* OKLAHOMA + 


Vaseco, 250! Clawen, Oklahoma, 
City 6. 


H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 


Kirkpatrick, Inc., 1634 5. Boston 
Ave., Tulsa 5, 


* OREGON + 
Audio-Visual Supply Company, 
429 S. W. 12th Ave. Beacon 
$705, Portland 5. 


Cine-Craft Co., 1111 S. W. Stark 
St., Portland 5. 


Ideal Pictures Corp., 915 5S. W. 
10th Ave., Portland 5. 


Moore's Motion Picture Service, 
306 S. W. Ninth Ave., Portland 


* TEXAS 


Association Films, S012 
Maple Ave., Dallas 4. 


Audio Video, Inc., 4000 Ross Ave., 
Dallas 4; 1702 Austin Ave., 
Houston. 


H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 
Ideal Pictures, Inc., 4000 Ross 
Ave., Dallas 1. 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin. 


There's An Audio-Visual Specialist in Your Town! 
*% Contact the specializing dealers listed in these pages 
for dependable projection service, projector and accessory 
sales and maintenance and for your film needs, 

Many of the dealers listed carry stock libraries of train- 
ing, informational and recreational films for your pro- 
grams, They are also qualified to service projection equip- 
ment for maintenance and repair. For address of dealers 
in towns not listed here write: The National Directory of 
Visual Education Dealers, 812 No, Dearborn Street, Chi- 
cago 10, Illinois, Dealer listing inquiries are invited. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 


UTAH + 
Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 


Ideal Pictures, #10 Post Office 
Place, Salt Lake City 1. 


* WASHINGTON - 


Audio-Visual Supply Company, 
2450 Bover Avenue, Franklin 
2068, Seattle 2. 


Rarig Motion Picture Co., 5514 
University Way, Seattle 5, 


* HAWAII + 


Ideal Pictures, 1370 S. Beretania 
St., Honolulu, T, H, 


Motion Picture Enterprises, 655 
Kapiolani Blvd., Honolulu, 
T. 


CANADA 


Audio-Visual Supply Company, 
Toronto General Trusts Build. 
ing, Winnipeg, Man. 


Radio-Cinema, 5011 Verdun Ave., 
Montreal, Quebec. 


FOREIGN 


Distribuidora Filmica Venezolana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, S.A. 
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The Index of Sponsored Films-I1 
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PRODUCERS. 


Your reputation is built through your 
Make sure that audiences see and hear what you 
worked long and hard to achieve... unmarred by 
distracting film damage that may spoil the whole 
eflect. 

Protect your productions and your reputation. include PEERLESS 
FILM TREATMENT in your production budget 

Producers have recognized the vaperating protection of PEERLESS FILM 
TREATMENT for 16 years PEERLESS plents and PEERLESS licensees— 


from coast te coest—stand ready te serve you. Write for ‘‘'Where 
Are”. 


Aeauess 


Fu CORPORATION 


tt. N K 19, 


165 Rie st 


PROCESSING ANTS IN| NEW HOLLYWOOD 


35% COLOR PRINTS FROM 16% ORIGINALS 


GY THE LARGEST INDEPENDENT OPTICAL PRINTING CONCERN 


Top American and Foreign Producers turn to Cinema Research where each 

job has the odvontage of the finest equip t in the motion picture industry 

plus the persona! attention of our staff of experts. 

Other Optical Services: Color or Black and White 

© DISSOAVES, WIPES 16 te 35mm BLOWUPS 

TITLES, ANIMATION 35 te REDUCTION 

© ZOOMS, MONTAGES 35 te 35mm MASTERS 
16 te MASTERS 
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recently 


jouw | 
elected chairman of the Amo 


crated Motion Picture Producers 
and Labeoratorws of Canada 


Will Connelly to Jem Handy 

@ Wit H. Conneiry has joined 
the contact and sales promotion 
stall of Tue Jam Hanpy Orcani 
ZATION, it was recently announced 
by George B. Finch, vice-presi 
dent in charge of sales operations. 

Mr. Connelly comes to The 
Jam Handy Organization with 15 
years experience in his own com- 
pany in Chicago. As a sales train 
ing and sales promotion consul 
tant, he dealt extensively with the 
transportation and rubber indus 
tries. During the war, Mr. Con 
nelly was Chief Operations An 
alvst with the Third Air Force. 
Before organizing his own com- 
pany, Mr. Connelly was vice pres 
ident of a public relations firm. 
Named Director of A.D.L. Films 
@ Maury GLavusMan, recently 
with Transfilm, is now Director of 
Films for the Anti-Defamation 
League. 

Sponsor Canadian School Films 

@ Educational slidefilms and mo 
tion pictures with industrial or 
commercial sponsorship are being 
produced by Associated Screen 
News Limited, Montreal, in coop 
eration with the Canadian Cham 
ber of Commerce to “collaborate 
with sound educational authori 
ties in the incorporation into the 
curricula of the true dynamics of 
democratic freedom. 

S. Alexander MacKay, formerly 
visual aids consultant of the firm's 
Benograph Division has been 
named the new educational direc 
tor of the company to carry out 
this plan. He has already super 
vised production of a number of 
him teaching units for classroom 
us. 

Mr. MacKay took post-graduate 
wotk un audio-visual education at 
Columbia University, New York. 
He is a graduate of McMaster 
University and the Ontario Col 
lege of Education in Canada. 


Bell & Howell 

Earnings in First of 50 

@ Earnings of & 
Company, Chicago, for the fret 
quarter of 1950 amounted to 
$527 690 before taxes and $325,930 
after taxes, or 63 conts per share 
on common stock alter provision 
for preferred dividends, it was 
announced at the annual stock- 
holders’ meeting on April 19. This 
compares with net earnings of 
$61,893.74 in the first quarter of 
1949. President Charles H. Percy 
stated that the outlook is good for 
further improvement in sales and 
earnings for the remainder of the 
year. 

W. E. Roberts, a vice president 
of the company, has been elected 
to the board. Others reelected are 
Cc. H. Percy, Albert 5. Howell, 
Max McGraw, Mark Brown, E. H. 
McDermott and C. V. Clark. 


Demonstrate Magnetic Recording 
@ Magnetic recording systems of 
Rancertone, Inc. and the Reeve- 
sounp COMPANY were demon- 
strated at the April Technical 
Forum of the Screen Durectors 
Guild in New York 


Special Purpose Nemes Hammann 
@ Special Purpose Films, Inc., 
producers of film tor screen and 
television, announce the appoint 
ment of JACK HAMMANN as ac 
count executive 


Hammann was 
former manager of daytime sales 
for the Du Mont Television net 
work and prior to that an account 
executive with the American 
Broadcasting Company. 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVE 


7315 Carnegie “tm Cleveland 3, O. 


EDL SOUND READER 


Power One Com- 

for editing Sound Film Complete 
Vetume Contr Phe 


t 


EDL CO., MILLER STATION, GARY, IND. 
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cuiur curretci 
‘color correct’ 
‘color correct’ 
‘color correct’ 
‘color correct’ 
‘color correct’ 
‘color correct’ 


‘color correct’ 
‘color correct’ 
‘color 
‘color correct’ byron 


1226 wisconsin ave.,n.w. + washington 7, d. c. 


‘color correct’ plane 100 
‘color correct’ 
‘color correct’ 


72 hevr service 


‘color correct’ 
‘color correct’ 
‘color correct’ 


‘ralar rarrort’ 


f | 
i 
} 
4 | 
5 
| 
| 
| 
: 
ine 
‘ 


progressive advertisers and agencies are 
invited to supplement their own staff efforts 


To get entertainment values in commer- 
with specialized, professional help. 


cials — to make television do a selling job 


Handy Organization can deliver. 
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& Pratt Company and Esso Standard Oil 
Company the speed with which The Jam 
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